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[Iporpamma cocrasnena B coorBercTBur ¢ @I'OC BO no nanpasnenuto 38.03.01
OKOHOMUKA.

Astopsl A.I'. Mensrynosa, Kurosa E.b., booposa E.A., bumakosa P.P.
PaGouast mporpamma o6CykaeHa 1 YTBEPKICHA HA 3aceTaHuH KadeaIpbl
WHOCTPAaHHBIX SI3BIKOB JUIsI MPO(ECCHOHANBHBIX IeeH

3aenyrommii kadenpoir A.I'. MenbrynoBa



1. Henu n3y4yeHus1 1M CUMILINHBI

Lenbio ocBoeHUS NUCHUIUTHHBI «IHOCTpaHHBIHN S3bIK 1715 IEJIOBOTO OOIICHUS SBIISETCS
dbopMUpOBaHHE U Pa3BUTHE KOMMYHHKATHBHOW KOMIIETEHIIUH, JOCTATOYHOW U HEOOXOIUMOI
JUISL JUTSL TIOCJIEIYFOLIErO0 COBEPLICHCTBOBAHMS YMEHUN U HABBIKOB ONEPUPOBAHMS AHTJIMICKUM
SI3BIKOM B TIPO(HECCUOHATILHOM IS TEIIEHOCTH.

2. IlepeyeHb MIIAHUPYEMBIX Pe3yJIbTATOB 00y4YeHHsI 10 AU CHUILINHE (MOAYJII0),
COOTHECEHHBIX € IVIAHUPYEMbIMH Pe3yJIbTATAMHU 0CBOeHHs 00pa30BaTeIbHOM MPOrpaMMbl

Komnerenuun ody4yaromnerocsi, popmupyembie B pe3yJibTaTe 0CBOCHUS

JUCIHIIINHBI
Kon
KOMIIETEHIIUH 11O Kommerenmus
®dI'OC BO

Crioco0eH OCyIIECTBIATH J1€J0BYI0 KOMMYHUKAIIUIO B YCTHOM U MUCbMEHHOU
YK-4 dbopMax Ha rocynapcTBeHHOM si3bike Poccuiickoit @eneparuu u
MHOCTPaHHOM(BIX ) sI3bIKe(ax)

CTpyKTypa KOMIIETCHIHHU

Komnerenuus ®opmupyembie 3YHbl

3. 3HaTh OCHOBBI J1€T0BOM (TIpodhecCHOHATBLHOMN)
'YK-4 CriocoOeH OCyIIeCTBIIATh  [KOMMYHHKAITUU Ha N3y9aeMOM HHOCTPAHHOM SI3BIKE

NIeJI0BYI0 KOMMYHMKAIIHIO B Y. YMeTh OCYILECTBIIATH /€JI0BYI0 KOMMYHHUKALIUIO B YCTHOM
YCTHOM M MMCbMEHHON OopMax | MUCbMEHHOU (hopMax sl pemeHus MpodecCHOHATBHBIX
Ha rOCyJ1apCTBEHHOM SI3bIKE 3aJjay Ha U3y4aeMOM MHOCTPAHHOM SI3bIKe

Poccniickoit ®enepanuu n H. BiageTs HaBbIKaMH J1€JI0BOM KOMMYHHUKAIIMK B YCTHON U
MHOCTPAaHHOM(BIX) SI3bIKE(AX) MUChMEHHON (hOpMax B CHTyaIUsAX MpodeccrnoHalIbHOTO

06HI€HI/I$I Ha M3y4aCMOM MHOCTPAHHOM S3BIKC

3. MecTo AuCHUILIHHBI (MOYJIsI) B CTPYKTYpe 00pa3oBaTeIbHOM NPOrpaMMbl

[Mpunagnexxnocts mauctumuimabl - G®AKYJIBTATUBHBIE OUCHUITJIMHBI: YacTs,
dopmupyeMas ydacTHUKaMH 00pa30BaTeIbHBIX OTHOLICHUH.

JIMCUMITMHBL, WUCIIOJIb3YIOLME 3HAHUSA, YMEHHS, HaBBbIKH, MOJYYEHHbIE MPU U3Y4YEHUU
na"Hoil: "MHocTpanHbI s3bIK (MpodeccroHanbHbli)", "JlorucTuka BHEIIHEAIKOHOMHYECKOU
JesITeIbHOCTH"

4. O0beM IMCUMIIMHBI (MOYJI51) B 3a4eTHBIX ANHULAX C YKa3aHHEM KOJIH4eCTBa
aKajgeMHYecKHX YacoB, BblJleJIEHHbIX HA KOHTAKTHYI0 padoTy 00y4aromuxcs ¢
npenojaasareseM (110 BUAaM y4eOHbIX 3aHATHII) 1 HA CAMOCTOSITEJILHYIO PadoTy
o0yJaromuxcs

OO61mast TpyA0eMKOCTh TUCHUIUTHHBI cocTaBisieT 11 3a4. en.,396 yacoB.

Bun yuebHol paboThl KonnuecTBo gyacos
KonrakTHas(ayauTopHasi) pabora
Jlexunn 0
[TpakTudeckue (cem, 1ab.) 3aHATHUS 288
CamocTosTenbHas paboTa, BKIHOYast MOATOTOBKY K AK3aMEeHaM U 108

3adycTaM

Bcero uacos 396




5. Conep:kanue TMCHUILIHHBI (MOAYJIsI), CTPYKTYPHPOBaHHOE 110 TeMaM (pa3jesaMm) ¢
yYKa3aHHeM OTBEJICHHOI'0 HA HUX KOJMYeCTBA AKAIeMHUYECKUX YaCOB H BUAOB Y4eOHBIX
3aHATHI

5.1. Conep:xanue pa3iesioB TUCUUIIIMHBI

Ne
n/n

Pa3gen u Tema
JUCIUILINHBI

CeMme-
CTp

Jlek-
11970

Cemunap
JlaGopar.
IIpakTHy.

Camo-
CTOAT.
pao.

B unrepa-
KTHBHOMH

¢opme

DopMBbI TEKYLLET0
KOHTPOJIsA
YCIeBAEMOCTH

[Tokynarenu u
nponaBibl/ Buyers and
Sellers

11

20

15

I.1Tecr 1. 1.1
nuanor 1 Reaching
Agreement (cTp.22).

1.1 Case 1. 1.1

MOHOJIOT TI0 TeMe
How to be good at
selling.. 1.1
Momnouior no teme
Shopping

ideas

OTIAYHbBIE UAEH IS
onsHeca/ Great business

11

22

15

1.1 cemecTpoBblit
tecT (Temsr 1-2). 1.1
tect 2. 1.1 Case 2.
1.1 MoHOIOT 110
teme "Great
business ideas"

OCHOBBI MapKeTHHTa/
Marketing basics

12

18

1.2 Tecr 1. 1.2
Case-study 1. 1.2
[Ipesenranus-
JIOKJIa/T Ha
KOH(epeHIINHU 10
teme "World
famous companies"
Ha BBIOOP
CTyneHTa.. 1.2
Momnoutor no teme
Marketing basics

YMeThb I1aHupoBaTh/
Planning

12

18

1.2 Tect2.1.2
Case-study 2. 1.2
Momnouor no Teme
Planning

Kax ynpaBnarhb
COTpYyIHUKaMU/
Managing people

12

18

1.2 Tecr 3.1.2
Mroroswiii tect. 1.2
Case-study 3. 1.2
MoHoJI0T o TeMe
Managing people

bpaHIBI ¥ pO3HUYHAS
Toprosist/ Retailing.
Brands.

21

20

2.1 Tect 1. 2.1
JETTOBOE MHACHMO
(OTBeT HaUYaTBHUKY
otnena) (MLI,
Practice file, p. 7..
2.1 Case-study 1.
2.1 pedepupoBanue
CTaThU U3




Human resources.

e Pasien 1 Tema Cente-| Tek- Cemunap| Camo- B HHTepa- ®DopMbI TEKYLIETO
w/ S — crp | mum JlaGopaT.| CTOAT. | KTUBHOI KOHTPOJIS
IIpakTnu. pao. ¢opme yCneBaeMoCTH
MIEPUOINYECKOMN
neyatu 1o teme 6
(Retailing. Brands)
Ha BBIOOP CTYJEHTA.
2.1 Tect 2. 2.1
Case-study 2. 2.1
[lyTemecTBusi. peepupoBane
7  |KomanaupoBku/ 21 0 20 6 CTATPH IS
Business Travels TICprOJIHCCkon
neyatu 1o teme 7
(Business Travels)
Ha BBIOOp CTYJEHTA.
2.1 Tect 3. 2.1
Case-study 3. 2.1
[lepeMeHbI 1 KaK C HUMH pegepuposanme
8 |cpaBuThCsi/ How to 21 0 22 6 CTATBILIS
Manage Change MIEPHOINICCKON
reyaTu Io Teme 8
(Managing change)
Ha BBIOOP CTYJEHTA.
CTpyKTypa KOMIIaHUHU
(opranu3zanun)/ 2.1 UtoroBblii TECT.
¢ Organization and its 21 0 22 6 2.1 Case-study 4
structure.
2.2 Case-study 1.
2.2 pedepupoBaHue
PexiramMa mpoayKIuu u CTaThH W3
10 [kommanun/ Productand | 22 0 22 8 MEePUOIUYECKON
Corporate advertising. neyatu 1o teme 10
(Advertising) Ha
BbIOOD CTYJIEHTA.
11 |[[lensru/ Money 22 0 18 6 2.2 tecr 1
2.2 Tecr2.2.2
JIeI0BOE MUCHMO
(An invitation letter
busHec U KyabTypsl / An inforrpal lgtter.
pasHbIX cTpan, CTumm MLI Practice File p.
'/ 30-31).. 2.2 Case-
]2 [MCHELKMEHT 2 | 0 20 8 study 2. 2.2
Businesses and b
Cultures.Management PE3CHTANIA TEME
Styles. Business C}Jltures /
International
management styles
(ua BBIOOD
CTYJICHTA).
Moa6op Kaxpos. 2.2 pepepupoBanue
13 [[lepconan/ Recruitment. | 22 0 24 6 CTATBI IS
MePUOANYECKON

neyatu 1o teme 13




Ne
n/n

Pa3gen u Tema
JTHCHHUININHBI

CeMme-
CTp

Jlek-
119707

Cemunap
Jladopar.
IIpakTuy.

Camo-
CTOST.
pao.

B unTepa-
KTHUBHOH

¢opme

®DopMbI TEKYLIETO
KOHTPOJIfA
ycleBaeMOoCTH

(Human Resources)
Ha BBIOOD CTY/ICHTA.

14

OJKCHOPT U UMITOPT.
Mesx1yHapOaHBII
poiHOK/ Export and
Import. International

22

24

2.2 Tect 3.2.2
Case-study 4. 2.2
Case-study 3. 2.2

Nrtorosas
KOHTPOJIbHAS
pabora. 2.2
pedepupoBanue
CTaThU U3

Markets.

MEPUOINYECKOMN
neyatu no teme 14
(International
Markets) Ha BBIOOD
CTYJICHTA.

NTOI'O

288 108

5.2. JlekunoHHbIE 32aHATHS, UX COJEpP/KaAHHE

5.3. Cemunapckue, npakTH4ecKme, JJ1adopaTopHble 3aHATHS, X COAepPKaHue

No paznena u
TEMBI

Coneprxanue u GOpMbl IPOBEICHUS

[Toxynarenu u npoaasusl/ Buyers and Sellers. Cemunaps 1-10.. Vocabulary:
Making sales. PIML CB, p. 22-23; PF, p. 12.

Listening: Selling on TV. PIML CB, p. 24.

Reading: Sales skills. PIML CB, p. 25.

Grammar: Modals — must, need to, have to, should. PIML CB, p. 26; PF, p. 13;
Past tenses.

Skills: Negotiating — reaching agreement. PIML CB, p. 27. Placing an order,
replying to an order. PIML PF, p. 15.

Case study: A partnership agreement — How can a jet charter company stay ahead
of the competition? PIML CB, p. 28-29.

Otnuunble uaen aa ouzneca/ Great business ideas. Cemunapsr 1-11..
Vocabulary: PIML CB, p.36-37, PF p.16-17

Listening: PIML CB, p. 37-38

Reading: Three great ideas PIML CB, p.38-39

Grammar: Past Simple, Past Continuous PIML CB, p. 40; PF, p.17-18.
Skills: Successful meetings PIML CB, p. 40-41

Writing and editing : GIving information. PIML PF, p. 18-20.

Case study: PIML CB, p. 20-21.

OcHosbl Mmapketunra/ Marketing basics. Cemunaps! 1-9.. Vocabulary: Marketing;
word partnerships. PIML CB, p. 74-75; PF, p. 32-33.

Listening: Marketing pharmaceuticals. PIML CB, p. 76.

Reading: Adidas and the Chinese market. PIML CB, p. 76-77.

Grammar: Questions. PIML CB, p. 78; PF, p. 33-34.

Skills: Telephoning — exchanging information. PIML CB, p. 79. Answering
enquiries. PIML PF, p. 34-35.




Ne paznena u

Copneprxanue u GOpMBbI IPOBEACHUS

TEMBI

Case study: An outdoor-clothing company’s key product range has not achieved
its sales target. PIML CB, p. 80-81.
YMmets manupoBath/ Planning. Cemunapsr 1-9.. Vocabulary: Making plans.
PIML CB, p. 83; PF, p. 36-37.
Discussion: How and when to plan. PIML CB, p. 82, 84.
Reading: When there’s no plan B. PIML CB, p. 84-85.

4 Skills: Talking about future plans. PIML CB, p. 86. Meetings — interrupting and
clarifying. PIML CB, p. 87. Linking ideas in writing. PIML PF, p. 38-39.
Case study: A media company plans to launch a new health-and-fitness magazine.
PIML CB, p. 88-89.
Grammar: Modal verbs: can, could, may, might, must, should, ought to, have to.
SC, p. 300-321.
Kak ynpaBiate cotpynHukamu/ Managing people. Cemunapsl 1-9.. Vocabulary:
Managing people. PIML CB, p. 97; PF, p. 40.
Discussion: The qualities of a good manager. PIML CB, p. 96, 98.
Reading: Management and motivation. PIML CB, p. 98-99.

5 Skills: Socializing and entertaining. PIML CB, p. 100-101. Requesting
information. PIML PF, p. 43.
Case study: Tensions within the team are damaging operations at a property
company. PIML CB, p. 102-103.
Grammar: Adjectives, adverbs, comparative and superlative forms. SC, p. 216-
264
bpannb! u posanunas Toprosisi/ Retailing. Brands. Cemunapsi 1-10.. Paz6op u
3akperuieHrue ocHOBHOM JiekcukH 1o Teme (Key Vocabulary NIB SB c.25).
OO6cyxaeHre po3HUYHOM Toprosin B Poccun; ayiupoBaHue U BBIITOJTHEHHUE
3amganuii (Lead-in NIB SB ¢.25-26).
PaboTta ¢ Tekctom Richer Pickings: uteHue, nepeBo/i, BbINOIHEHUE 3alaHUN K
Tekcty, nuckyccust (NIB SB ¢.26-27).
[ToBTOpEHME 1 3aKperieHne OCHOBHOM JIEKCUKHU YpOKa: paboTa ¢ TOJIKOBBIM
CJIOBapeM, COCTABJICHHE M MEPEBOJI MTPEUIOKEHUH, BBITIOJIHEHUE JICKCHKO-

6 rpaMMaTHYecKuX ynpaxHeHul, nuckyccust (NIB SB c.28-30).
[ToaroToBka K ayJUPOBAHMIO: JIEKCHYECKUE CPECTBA ISl OTIMCAHHS
MECTOPACIIOI0KEHNSI 00BEKTOB. AyIUPOBAaHHUE U BBIIIOJHEHHUE 3aJJaHUMH,
oocyxnenue (NIB SB ¢.31-32).
[TucbMoO: cocTaBieHHE CIMCKA BOMPOCOB JUIsl HccileoBaHus pelHKa (Writing 1
INIB SB c. 33)
Speaking: Case 1, MLI, pp.12-13.
['pammaruka. The active voice (GW3, Units1-3).
Jlon. matepuan : Market Leader Intermadiate (MLI), Unit 1.
[Tyremectus. Komanauposku/ Business Travels. Cemunaps! 1-10.. Pa3z6op u
3aKperuieHue OCHOBHOM Jiekcuku 1o Teme. MLI Unit 2, p.14-15
OOcyxaenue, paboTa B mapax; ayJupoBaHKe U BRITOTHEHUE 3ananuii MLI, p. 16
Pabota ¢ TekctomWhat business travellers want (MLI, pp.16-17): urenue,
MIEPEBO/I, BHITIOJTHEHNE 33/IaHUH K TEKCTY, TUCKYCCHSI.

7 [ToBTOpEeHME 1 3aKperyieHne OCHOBHOM JIEKCHKHU YPOKa: paboTa ¢ TOJIKOBBIM

CJIOBapeM, COCTaBJICHHE ¥ MTEPEBOJI MTPEUIOKEHHUH, BBITIOJIHEHUE JICKCHKO-
rpaMMaTUYeCKUX YIPaXXHEHUH, TUCKYCCHSI.

[Tucemo: Writing an e-mail. (MLI PF p.11)

Speaking: Case 2, MLI, pp.20-21

['pammaruka. Noun phrase (GW3 Unit 10)




Ne paznena u
TEMbI

Copneprxanue u GOpMBbI IPOBEACHUS

[lepemensn! u kak ¢ HUMH cripaBuThes/ How to Manage Change. Cemunapsbr 1-11..
Pa30op u 3akperuieHue OCHOBHOM Jiekcuku 1o Teme. MLI, Unit 3. pp.22-23
OOcyxaenue, padboTa B mapax; ayJupOBaHKE W BBITOJTHEHUE 3aJaHUI: pp.25.
Pabora ¢ Tekctom Mercedes, Shining Star (pp.24-25): uyrenue, nepeBo,
BBIMIOJTHEHHE 3a/1aHUi K TEKCTY, TUCKYCCHSI.

[ToBTOpEHME 1 3aKpeIICHHE OCHOBHOM JIEKCHKHU YPOKa: paboTa ¢ TOJIKOBBIM
CJIOBapeM, COCTABIIEHUE U MEPEBOJI MPEJIOKEHU, BHITOTHEHUE JIEKCUKO-
rpaMMaTUYECKUX yIpaxHEeHUH (pp.26) , TucKyccus

Skills Managing Meetings. pp.26-27. AynupoBaHu€ U BBITIOJIHCHHUE 3aaHUI.
[Tucemo: Writing the action minutes

Speaking: Case 3.pp.28-29

['pammatnka. Verbals. (GW3, Unit 4)

Ctpyktypa kommanuu (opranuzanuun)/ Organization and its structure. CeMunapsl
1-11.. 3HaKOMCTBO €O CTPYKTYpOW KOMIIAaHUU : ayAHpOBaHUE U paboTa co CXeMOil
(NIB SB c.5). Pa6ora ¢ Texctom The Philips Story: urenue, BoiloiHeHUE 3aJaHUIMA
K TEKCTy, paboTa HaJ npousHolleHueM, ayauposanue (NIB SB c¢.6-7).
BrinonHeHne TeKCUKO-TpaMMaTHUeCKUX yrpaxkHeHui. [loBropenue u
3aKperuieHue OCHOBHOM JIGKCUKH ypOKa: paboTa C TOJKOBBIM CIIOBApeEM,
COCTaBJICHUE U MEPEBO/I MPEI0KEHHH. BoImomHeHNEe TeKCUKO-TpaMMaTHYECKIX
ynpaxHenuil (NIB WB) u 6ecena ¢ npenogasatenem 1o BorpocaM. Onucanue
rpadukoB: nekcuueckue cpeacTsa u kouncrpykuuu (NIB

SB c.10)

AynupoBanue u BeinoiaHenue 3ananuii (NIB SB c.10-11).

Speaking: Case 4 (MLI, pp.42-43)

[Tucemo: Writing an e-mail to a customer (MLI PF pp.18-19)

[lon. matepuan : Market Leader Intermadiate, Unit 4.

['Pammartuka: Modals, Modal verbs with perfect infinitives (GW3, Unit 5)

10

Pexiiama npoaykuuu u komnanuu/ Product and Corporate advertising. CeMuHapbl
1-11.. NIB SB, c.136. N3yuatomiee utenue Tekcra Sacrilege (KomyHcTBO) — 0
pexitame Komranuu PobKCBareH, MpeICTaBIeHHON Ha PEKIIAMHBIX IITUTAX.
INIB SB, c. 137, ynp.1; c. 138, ynp.2.

AHaJIN3 PEKJIAaMHOTO TIPOTYKTa KOMITAHUH-KOHKYPEHTOB (prupmbl DoNTbKCBareH
(mo matepuanam CMU). IlpeacraBnenne/aHanu3 Jydiiero pekjJaMHOTO pojuKa
AQBTOMOOWMJIBHBIX KOHIIEPHOB Ha POCCHHCKOM TEJIEBUICHHU.

PaboTa B mapax: O0CyX/1eHlEe COBPEMEHHBIX MOJXO0/I0B K peKIaMe.
[[1CbMEHHBIN CIIEHapUid PEKJIAMBI BallIEro MPOAYKTA WIIH YCIYTH, HCTIOJIb3YITE
MoJienb onucanus u3 ymp. 2 (Listening), c. 142.

Students’ Book, ctp.134, ynp.1,2. Ctp.135, ynp.4 — pabora B mapax —
oOcyxieHue pexiaMbl komnanuu Benetton, mpuBenenHoii Ha ctp.135, npyrux
PUMEPOB PEKIIaMbl KOMITAaHHUH, €€ TPOTHBOPEUYUBOCTD, PHYNHBI yCIIeXa.
[Tpuunnb! 3anpeta pexiiamsl Benetton B psne cTpas.

SB, c.134 — key vocabulary, ctp.142 — Skills Focus, Listening — coctaBnenue
TEJIEBU3MOHHOTO peKiIaMHOro poiuka. [IpeaBapurtensHoe o0CcyxeHe
MPEICTaBJICHHOTO CIIEHAPHS B Iapax, 3aTeM MPOCTYIIIMBAHUE €TO OTMCAHUS U
CpaBHEHHE C 00CYKICHHEM.

Pabota B mapax: cocraienue quanora «llouemy HeoOX0IMMO YUUTHIBATh
KYJIBTYpPHBIE OCOOCHHOCTH B IPEACTABICHUHU PEKIAMHBIX O0BSIBICHHI».
Jlon. matepuan : Market Leader Intermadiate, Unit 5.

Speaking: MLI, Case 5 pp.50-51

11

Jlensru/ Money. Cemunapsi 1-9.. Paz6op u 3akperieHne OCHOBHOM JIGKCHKH 110




Ne paznena u
TEMbI

Copneprxanue u GOpMBbI IPOBEACHUS

teme (Key Vocabulary NIB SB ¢.56-57).

PaboTa B mapax: cocTaBieHHE CIIMCKAa TUIMMYHBIX OaHKoBcKUX ycinyr. HSBC
Bank: aynupoBanue u BeimosiHeHue 3aaanus (Lead-in NIB SB c. 56).

Pabora ¢ Tekctom Picture the Scene: usydaromee urenue, pacrpeneneHmue
3aroJIOBKOB, BHITIOJTHEHUE 33aJIaHUM K TEKCTY, Oecena o tekcty (NIB SB ¢.58-59).
[ToBTOpEHME 1 3aKpeIICHHEe OCHOBHOM JIEKCUKHU YPOKa: paboTa C TOJIKOBBIM
CJIOBapeM, COCTABIIEHUE U MEPEBOJI MPEJIOKEHU, BHITOTHEHUE JIEKCUKO-
rpamMMaTudeckux ynpaxsenuit (NIB SB ¢.59-62).

BeneHue neperoBopoB: MoAroTOBKa, 3HAKOMCTBO ¢ HEOOXOIMMOM JIEKCUKOH,
TAaKTHKA BEJICHUS IIEPETOBOPOB.

1. 3anoyiHeHHE TMAarHOCTHYECKOM aHKEThI, 00CyXaeHue pe3yabraToB (Skills
Focus NIB SB c.63-64)

2. AynupoBanue u BeinonHenue 3ananuii (Listening NIB SB ¢.52)

PosieBast urpa B mapax: neperoBOpsl MEXy MPEAIPUHUMATEIEM U MEHEIKEPOM
Oanka. (NIB SB c.64, 157, 162)

Jlon. matepuain : Market Leader Intermadiate, Unit 6.

12

busHec 1 KynbTypsl pa3HbIX cTpaH. Ctuiam MeHekMenTa/ Businesses and
Cultures.Management Styles. Cemunapst 1-10.. Pa36op u 3akperuieHne 0CHOBHOM
nexcuku 1o teme (Key Vocabulary NIB SB c.44).

M3y4ueHne nH(GOpMAaUU U 00CYKICHHUE Pa3IMYHbIX cTHeH yrpasienus (Lead-in
INIB SB c. 44-45).

Pabora ¢ Tekctom Learning to Cope ...: yTeHHE, IEPEBO/] BBIMOJHCHUE 3aJaHIH K
TeKcTy, Oecena no tekcry (NIB SB ¢.46-47).

[ToBTOpEHME 1 3aKpeTICHHe OCHOBHOM JIEKCUKU YpOKa: padoTa ¢ TOJIKOBBIM
CJIOBapeM, COCTaBJICHUE U MEPEBOJ MTPEUI0KEHUH, BBIMOIHEHUE JIEKCHKO-
rpamMMaTtudeckux ynpaxsenuit (NIB SB ¢.48-50).

[Tucemo: moarotoBka k Hanucanuto memo (Skills Focus NIB SB ¢.50-51)

Ctunb ynpasiieHus B SIoHUN: ayaupoBaHue U KoHcnekTupoBaHue (Listening
INIB SB c.52)

Hanucanue memo 1o pe3yabTataM ayaupOBaHUsI.

Ponesas urpa (NIB SB c.53).

['pammatuka. Kay3zaruBuble koHCTpykiuH have sth done, get sth done (GW3:
Unit 11). OtHOCUTENnbHBIE NpuAaTouHble npeanoxenusd. (GW3, Unit 9)

JIOKJIatbl CTYZICHTOB T10 IIPOYUTAHHBIM CTAThSIM, TPYIITIOBAs TUCKYCCHSI.

Tect 4

Munn-koH@epeHus B rpyIie Ha TeMy "CTUIM yrpaBiieHUs B pa3HbIX CTpaHaX
MUpa" Kak MOATOTOBUTENBHBIN 3Tal 00IIeyHUBEPCUTETCKONW KOH(pepeHmH. Jlor.
matepuan : Market Leader Intermadiate, Unit 7.

Speaking: MLI, Case 7, pp.72-73.

[Ipezentanms Ha Temy "Business cultures" mo BeIOOpY CTy/IEHTA.

13

[Ton6op xanpos. [lepconan/ Recruitment. Human resources. Cemunapsr 1-12..
Pa30o0p u 3akperuieHne ocHOBHOM nekcuku 1o teme (Key Vocabulary NIB SB
c.14).

PaboTa ¢ 00bsIBIEHHEM O BaKaHCHH, 00CYKI€HUE MPEUMYILECTB U HEIOCTATKOB
npeziaraeMoi paboTel; 00CYKAEHNE pa3IMYHbIX METOJIOB HaiiMa Ha paboTy
(Lead-in NIB SB c. 14-15).

Paborta ¢ Texctom Fit for Hiring?... : ureHue, nepeBo/1 BHIOJHEHHUE 3aaHUI K
TekcTy, 0ecena mo Tekcry (NIB SB ¢.16-17).

[ToBTOpEeHME 1 3aKperyieHe OCHOBHOM JIEKCUKH YpOKa: paboTa ¢ TOJIKOBBIM

CJIOBApPEM, COCTAaBJICHUC U IICPEBOJ Hp@,[[ﬂO)KeHI/Iﬁ, BBITIOJTHEHHUE JICKCHUKO-




Ne paznena u

Conepxanue 1 POpMBI IIPOBEIECHUS
TEMBI Acp (bop POBCA

rpammaTudeckux ynpaxuenuid (NIB SB c.17-20).

AynupoBanue 1 BbinoiaHeHue 3ananuii (NIB SB c.20).

[Tucemo: [ToAroToBKa K COCTaBICHUIO PE3IOME M HAIMCAHUIO TUChMa-3asBICHUS
Ha paboTy: pa3dop CTPYKTYpHI TOKyMEHTOB, u3ydatoiiee ureHue (NIB SB ¢.21-
22)

Speaking: pabota B mapax. MuTepBbto npu npueme Ha padoty (NIB SB c.24).,
Case 8 (MLI, pp.80-81).

JloKJa/ibl CTYJICHTOB 110 IPOYUTAHHBIM CTaThsiM, TPYIIOBas AUCKyccus.Jlom.
matepuan : Market Leader Intermadiate, Unit 8.

DKCIIOPT ¥ UMIOPT. MexayHapopKHBIH peiHOK/ Export and Import. International
Markets. Cemunaps! 1-12.. AyaupoBaHue - TpoCIyIIMBaHUE BBOJHOTO TEKCTa
(key vocabulary). Uctopus ocHoBanusi EBponeiickoro Coro3a. MacTpuxTCKHid
Jlorosop. NIB, Students’ Book, p.84.

becena B rpynme o teme «Globalization”, aynupoBanue u 00CyXI€HHE TUTFOCOB
1 MUHYCOB IJ100aJIM3aIl1H, BHITTIOTHEHHE IEKCUKO-TPaMMaTHUECKUX YIPaKHEHUN
Crtpanbl EC-TOproBolit 000p0OT, UMIOPT/3KCIIOPT MPOIYKIINH.

Enunas eBponeiickas Banmtora. COBpeMEHHOE COCTOSIHUE MTPOOIIeMbl (MaTepuaibl
u3 The Financial Times, International Herald Tribune. Oco6enHocTu cTpan —
uyneHoB EC (muiomaap, HaceneHnue, poxaaemMocts. .. ). NIB, Students’ Book, p.85.
Pabora c iekcuKoil TeKkcTa, aHaIu3 rpaMMaTUYeCcKuX CTpyKTyp. O6cyxnenue

14 tekcta BARCO — npeumyiiectBa u HeJOCTATKU PabOThl HA UHIUHCKOM PHIHKE
NIB, Students’ Book, p.87.

AynupoBaHHe — MPOCIyIIUBaHue TekcTa — npeacraButenb OEC/] — nouemy
cTpanbl TopryioT. NIB, Students’ Book, p.84.

Omnucanue rpagukoB. Pabora c nekcukoit no onucanuto rpagukos . NIB,
Students’ Book, p.92-95.

AynupoBaHHe: IPOCTyluBaHue TeKCTa «CeKpeThl Y CIenIHOro
JKcnopTHpoBaHUsL». BeimonHenue 3ananui, oocyxaenue. NIB, Work Book c¢.47.
[Tucemo: Onucanue JUHAMUKHU SKCopTa GUHCKOM Oymard, jgeca, 000py10BaHuUs
B Snonwuro. NIB, Students’ Book, p.94.

Jlon. matepuan : Market Leader Intermadiate, Unit 9.

Speaking: MLI, Case 9, p 89..

6. ®oHI OLEHOYHBIX CPeICTB /I MNpPOBeJeHHs] MPOMEKYTOYHOH AaTTeCTAUMH IO
AUCHUILINHE (MOJHBIH TEKCT NPUBEACH B NPHJIOKEHNH K pado4eil mporpamMmme)

6.1. Tekyuuii KOHTPOJIb

KOHTPOHLHBIB 3aJaHus WIN
HHbIC MaTepHaJbl,
He00X0AMMbIe VISl OLleHKH Onucanue
dranbl . o nokasareJeii n
3HaHUH, YMEHHH, HABLIKOB
(popmupoBanns I (€3%: 188 W (s1m) ombiTa KpHTepHeB
KOMIIeTeHIIii epetiens eSITILHOCTH OLIEHHBAHUS
N(-) T q)OpMI/IpyeMbIX (3.1 .o -3-11, A ’ KOMIIETEeHIUI HAa
( eMa u3 7 XapaKTepH3yIOMHX STATBI a3JIMYHBIX 3TAalmax ux
n/n 6 = KOMIETEHINH V.1.. .Y.n, (popmupoBanus P
paootcu ®roc BO . ¢dopmupoBanus,
MPOrpamMmael 1o H.1...H ll) KOMIICTCHIMH B pouecce ONcaHMe KA
porp 0cBOeHMsI 00pa3oBaTEILHON ouenupanms (10 100
JMCUHIUTHHBI) nporpamMMbl w ”
0aJUILHOI 1IKaJIe)
(HaumeHoBaHHe
OLEHOYHOr'0 CPeICTBA)
3.3HaTh OCHOBBI SI3BIKOBOE
1. Tloxynaresm enoBon odopmicHHE peun
1 |mponaBusl/ Buyers [YK-4 (npotheccronabHoi) 1.1 Case 1 3 g ): emegne
and Sellers P > P
KOMMYHHUKAIIMN HA KOMMYHHKAaTUBHO




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Heo0X0AMMbIe JUIST OLIEHKH Omucanue
Iranml o1 Lt ot nokasareJeii u
MHUDOBAHUS . 3HAHUH, YMCHHH, HABBIKOB KpHTepHeB
¢dopmup . Iepeuenn (3YHLI. H (WIK) onbITa
KOMIIETCHIIUH 3.1...3 JesITeTbHOCTH. ONCHIBANITH
Ne (popmupyembix ( .d...2.n, i KOMIIeTeHIii Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
n/n N KOMIIeTeHIHii V.1...Y.n, (bopMupoBaH PasIHYHBIX ITANAX HX
paGoueii o ¢dopmupoBanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
IIpOI‘paMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI onenmBanns (o 100-
JUCUMILIHHBI) NpPOrpaMMel u "
0aJIIBHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
M3y4acMOM ¥ 3agaun (3 0.);
MHOCTPAHHOM SI3BIKE CHoCcOOHOCTh
Y.YMeTh oCylecTBIATh YETKO U
NIEJIOBYIO MOCJIEZIOBATEIHHO
KOMMYHHUKAITUIO B H3JI0KUTH BBIBOJT
YCTHOHM Y NMCbMEHHOM WK penieHue (2
(hopMax sl pereHHs 0.); CIIOCOOHOCTB
PO eCCHOHATHHBIX apryMeHTHPOBATh
3a1a9 Ha H3y9aeMOM CBOIO TOUKY
MHOCTPAaHHOM SI3BIKE 3penus (2 6.) (10)
H.Biagets HaBBIKAMU
1eJ10BOM
KOMMYHHUKAITUU B
YCTHOM ¥ NUCbMEHHOMU
(hopMax B CUTyaIUsIX
MpoQecCHOHaNbHOTO
0OILCHUS HA U3Y4aeMOM
MHOCTPaHHOM SI3BIKE
MIPaBHIBHOCTD
TTOCTPOCHUS
BBICKa3bIBAHHH
(3);
COJIepKATENbHOE
Y. YMeTh oCylecTBISTh Acp
eTOBYIO COOTBETCTBHE
Y 3amanuto (2);
KOMMYHHKAITHIO B
. N . JIOTUIHOCTh
ycTHO# u nucbMeHHo# |1.1 auanor 1 Reaching
2 YK-4 BOIIPOCOB U
(dbopmax aus peeHust  |Agreement (ctp.22)
OTBETOB U
npoQheCcCHOHATBHBIX .
peakuuii Ha
3a/1a4 Ha U3y4aeMOM
PpeTuTHKU
MHOCTPaHHOM SI3BIKE
mapTHepoB (2);
JOCTIDKEHUE
KOMMYHHUKaTHBHO
¥ Leau 3agaHust
(3).(10)
SI3BIKOBOE
odpopMIICHHE peun
H.Biangets HaBBIKaMU (36.);
I1eJI0BOM HCIIO0Ib30BaHUE
KOMMYHHUKAITUU B KITIOYEBBIX
CTHOM ¥ MUCbMEHHOU 1.1 monosor no Teme JIEKCUYECKUX
3 YK-4 Y How to be good at
(hopMax B CHUTyaIusx sellin eauHuII 1Mo TeMe (3
po¢eCCHOHATHHOTO & 0.); monHOTa
0OIICHUS HA U3y4aeMOM| PACKPBITHS TEMBI
MHOCTPAHHOM SI3BIKE (2 6.); MOTHYHOCTH
TIOCTPOEHHUSI TEMBI
(26.). (10)
H.Bnaners HaBbiKamMu SI3BIKOBOE
€JI0BOi1 odpopMiIeHHE peun
5 1.1 Mownomor no Teme bop p
4 YK-4 KOMMYHHUKAITUU B Shoppin (36.);
YCTHOUM ¥ MTUCbMEHHOU pping HCITOJIb30BaHUE
(hopmax B CHTyaIusix KITIOYEBBIX




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Onucanune
3Taﬂbl HeOﬁXOHl/lMLle JJISE OIICHKH HokazaTeeii u
MIDOBAHMS 3HAHUH, yMeHH i1, HABBIKOB KDHTEDHEB
¢dopmupo 1 Mepedenn (3YHLI: o (W) ONBITA OIIl:’,HMBl:lHMﬂ
KOMITeTeHIA I
NQ 1 qupMI/IpyeMbIX (3-1 .o .3-“, ACATEILHOCTH, KOMIIETEHIUI HA
(Tema u3 o XAPAKTEPUIYIOMUIX STAMBL ) gy sTamax nx
n/n paGoueii KOMIETEHUNH V.1...¥.n, (dopmuposanus P (bopmupoBars
DOIDAMMEL no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce ongcaﬂl:le uman’
porp 0CBOEHHSI 00pa30BaTeILHOI onexmBanms (o 100
JUCUMILIHHBI) NpPOrpaMMel u "
0aJIIBHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
poeCCHOHATHHOTO JICKCHYECKIX
0OIICHUS HA U3y4aeMOM| eauHuI 1o Teme (3
MHOCTPAHHOM SI3BIKE 0.); monHOTa
PACKPBITHS TEMBI
(2 6.); moruyHOCTH
MOCTPOCHUS TEMBI
(26.). (10)
3.3HaTh OCHOBBI
€JI0BOi1
?r[ 0o eCcCHOHANBHOM) 20 npasubHbIX
5 YK-4 KOE/[ MYHIKALHH Ha 1.1 Tect 1 oTtBeTOB = 10
Y 6aymos. (10)
M3y9acMOM
MHOCTPAHHOM SI3BIKE
3.3HaTh OCHOBBI
[1EJI0BOI1
(mpodeccroHaTBHOI)
KOMMYHUKAIMH Ha
M3ydaeMoM SI3BIKOBOE
MHOCTPAHHOM SI3BIKE odopmicHHE peun
Y. VYMeTh OCyIIecTBIATh (3 6.); peenne
IEITOBYIO KOMMYHHUKaTHBHO
KOMMYHHUKAIIHIIO B i 3amaun (3 6.);
2. OTIHn4YHbIE UIEU YCTHOM M IMCbMEHHOMN CIIOCOOHOCTH
Uit Ou3Heca/ (hopMax sl pereHHs YEeTKO U
6 . YK-4 1.1 Case 2
Great business PO eCCHOHATHHBIX MOCJIEIOBATEIIEHO
ideas 3a/1a4 Ha U3y4aeMOM H3J105KUTH BBIBOJL
WHOCTPAHHOM SI3bIKE WM perrexue (2
H.Brnanets HaBBIKaMU 6.); cmocoGHOCTH
1€J10BOi1 apryMEeHTHPOBATh
KOMMYHHKAIIUU B CBOIO TOUKY
YCTHOW M MUCbMEHHOM 3penust (2 6.) (10)
(hopMax B CHTyaIusIX
po¢eCCHOHATHHOTO
0OIICHUS Ha U3y4aeMOM|
MHOCTPaHHOM SI3BIKE
SI3BIKOBOE
odopmIcHHE pedn
H.Biangets HaBBIKaMu (36.);
1€J10BOi1 HCI0JIb30BaHUE
KOMMYHHUKAIHH B KJTFOUEBBIX
7 VK4 YCTHOW M MMChMEHHOH (1.1 MOHOMOT IO TeMe JIEKCUYECKUX
dbopmax B curyarusax  ["Great business ideas" |enuHuI Mo Teme (3
po(heCCHOHATHFHOTO 6.); momHOTa
0OIICHUS HA U3y4aeMOM| PACKPBITHS TEMBI
MHOCTPAHHOM SI3BIKE (2 6.); MOTHYHOCTH
MTOCTPOCHHS TEMBI
(26.). (10)
.3HaTh OCHOBEI MIPaBHIIBHBIX
3.3 70
€JI0BOi1 . oTBeTOB = 20
A .. |L.1 cemecTpoBbIii TECT
8 YK-4 (mpodeccroHanbHON) (rembr 1-2) 0aJuioB.
KOMMYHHUKAIAHA Ha Komn-Bo
M3ydacMoM MIPaBUIIBHBIX




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Onucanune
3Taﬂbl HeOﬁXOHl/lMLle JJISE OIICHKH HokazaTeeii u
MIDOBAHMS 3HAHUH, yMeHH i1, HABBIKOB KDHTEDHEB
¢dopmupo Iepeyenn (3YHLI: o (WJIM) ONbITA purep
Nt KOMIIeTeHIU i 3.1...3 JesITeTbHOCTH. ONCHIBANITH
e (popmupyembix ( .d...2.n, i KOMIIeTeHIii Ha
(Tema u3 o XAPAKTEPUIYIOMUIX STAMBL ) gy sTamax nx
H/H 6 - KOMIETCHIINH Y.l .e .Y.n, (dopmupoBanus P
paoouen . ¢hopmupoBanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
IIpOI‘paMMbI oelloce . “ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI onenmBanns (o 100-
JUCUMILIHHBI) NpPOrpaMMel u "
0aJIIBHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
MHOCTPAaHHOM SI3bIKE otBeroB: 20 x 70=
KOJI-BO 0aJlioB.
(20)
3.3HaTh OCHOBBI
€J10BOi1
J(lr[ 0decCHOHAIBLHOM) 30 mpaBuIIbHbIX
9 VK-4 M. ncaqn o |1-1 TeCT2 otBetoB = 10
y 6aymos. (10)
M3y9acMOM
MHOCTPaHHOM SI3BIKE
HNroro 100
3.3HaTh OCHOBBI
[1EJI0BOI1
(mpodeccroHaATBHOI)
KOMMYHUKAI[MH Ha
M3ydaeMoM SI3BIKOBOE
MHOCTPAaHHOM SI3BIKE odopmIeHrE pedn
Y. VYMeTh OCyIIecTBIATh 2 0.); pemenne
IEITOBYIO KOMMYHHUKaTHBHO
KOMMYHHUKAIIHIIO B i 3amaun (1 6.);
YCTHOM M IUCbMEHHOMN CocoOHOCTh
3. Ocrosel (hopMax sl pereHHs YEeTKO U
10 |mapkeruHra/ YK-4 P P 1.2 Case-study 1
. . npoQeCcCHOHATBHBIX MIOCTIEJOBATEIIEHO
Marketing basics
3a/1a4 Ha U3y4aeMOM U3JI0XKHUTH BBIBOJI
MHOCTPAHHOM SI3bIKE nnu pemrenue (1
H.Brnanets HaBBIKaMU 6.); cmocoGHOCTH
1€J10BOi1 apryMeHTHPOBAaTh
KOMMYHHKAIIUU B CBOIO TOUKY
YCTHOW U MIUCBMEHHOM 3penus (1 6.) (5)
(hopMax B CHTyaIusIX
po¢eCCHOHATHHOTO
0OIICHUS Ha U3y4aeMOM|
MHOCTPaHHOM SI3BIKE
3.3HaTh OCHOBBI
[1e710BOM SI3bIKOBOE
(podeccuoHaIbHOMN) odopMIICHHE peun
KOMMYHUKAIIUU Ha (26.);
M3ydaeMoM WCTIOJIb30BaHNE
MHOCTPAaHHOM SI3bIKE KJTFOUEBBIX
11 VK4 H.Bnagers HaBeikaMu  |1.2 MoHOJIOT IO TEME JICKCUYECKHUX
enoBoOM Marketing basics equHuIl 1o Teme (1
KOMMYHUKAIIH B 6.); moiHOTA
YCTHOW U MIUCBMEHHOM PACKPBITHS TEMBI
(opMax B CHTyalusx (1 6.); moruuHOCTH
po(eCCHOHATHHOTO MTOCTPOCHHS TEMBI
0OILEHNS HA U3y4aeMOM (16.). (5)
MHOCTPAaHHOM SI3BIKE
3.3HaTh OCHOBEI 1.2 TIpe3enrarus- JIEKCHKO-
nenoBoit MoK Ha rpaMMaTH9IecKas
12 VK4 (mpodeccoHanbHON)  [KOH(MEPEHIMH 10 TeMe | TPaBHILHOCTD
KOMMYHUKAIIUW Ha "World famous TeKcTa
M3y9JaeMOM companies" Ha BBIOOp | pe3eHTanuu (3);
MHOCTPAaHHOM SI3bIKE  [CTYJCHTA. MOJTHOTA




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Heo0X0AMMbIe JUIST OLIEHKH Omucanue
Iranml o1 Lt ot nokasareJeii u
MHUDOBAHUS . 3HAHUH, YMCHHH, HABBIKOB KpHTepHeB
¢dopmup Iepeuenn (3YHLI. H (WIK) onbITa
KOMIIeTeHIU i JesITeTbHOCTH. OMCHHBAHII
Ne ¢opmupyembIx (3.1 .o .3.“, > KOMIETeHIMIA Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
H/H . KOMIEeTEeHIUH Y.l .. .Y.n q)OpMMpOBaHlHl PA3JIUYHBIX dTANmax uxX
paboueii K . ¢dopmuporanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
IIpOI‘paMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI 100
AUCHUILTIHHBI) - ouenupanus (1o 100-
0aJIIBHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
Y.YMeTh 0CyIEeCTBIATh PAacCKpBITUS TEMBI
NICIIOBYIO (3); moruyHOCTH
KOMMYHUKAIIHIO B CTPYKTYPBI
YCTHOW M MUCbMEHHOMN Mpe3eHTallH U
(hopMax A pelIeHUs CBS3HOCTh €€
MpoQecCHOHANBHBIX yacreit (3);
3a1ad Ha H3y9aeMOM HCTIOJIb30BaHHC
MHOCTPAaHHOM SI3BIKE JIOTUIECKUX
H.Bnagets HaBBIKaMu CPEICTB CBS3H,
TIeITOBOI ¢bpa3 i Havana u
KOMMYHHUKAIIH B 3aBepIICHAS
YCTHOM ¥ NUCbMEHHOMU NPE3EHTAIUNU U
(hopMax B CUTyaIUsIX CBSI3BIBAHUSA €€
MpodecCHOHaNbHOTO yacrei (2);
OOIICHHUS HA U3y4acMOM| coOuroIcHIE
MHOCTPAHHOM SI3BIKE TpeboBaHu# K
HaTOJHEHUIO
cmaimos (2),
HCTIOJTHEHUE
npe3eHTanud (2).
as)
3.3HaTh OCHOBBI
€JI0BOM
?r[ 0(ecCHOHANBHO) 30 mpaBubHLIX
13 VK-4 Kof;m o 12 TeCT 1 otBera = 10
Y Gamnos (10)
N3ydaeMoM
WHOCTPAHHOM SI3BIKE
3.3HaTh OCHOBBI
[1e710BOM
(mpodeccroHaATBHOI)
KOMMYHHKAIH Ha
M3y9aeMOM SI3BIKOBOE
MHOCTPaHHOM SI3BIKE odopmIeHHE pedn
Y. VYMeTh OCyIIeCTBIATh 2 0.); pemenue
NIEJIOBYIO KOMMYHUKAaTHBHO
KOMMYHHUKAIUIO B W 3amaun (1 6.);
YCTHOM M MMCBMEHHOM CrocoOHOCTh
4. Ymers (bopmax s pereHus YETKO U
14 |mmanupoBath/ YK-4 P P 1.2 Case-study 2
Plannin npodeccuoHaIbHBIX MOCIIEZIOBATEIHLHO
& 3a/1a4 Ha U3y4aeMOM W3JI0KUTH BHIBOJT
MHOCTPAHHOM SI3bIKE nnu perrenue (1
H.Bnagers HaBbIKaMu 0.); CITOCOOHOCTH
1eJ10BOI apryMeHTHPOBATh
KOMMYHUKAIIH B CBOIO TOUKY
YCTHOM U MUCBMEHHOM 3penus (1 6.) (5)
(hopMax B CHTyaIusIx
po¢heCCHOHATHHOTO
0OIICHUS HA U3y4aeMOM|
MHOCTPAHHOM SI3BIKE
3.3HaTh OCHOBEI S3BIKOBOE
. 1.2 MoHnosor mo  Teme
15 YK-4 IeT0BOI . opopMIICHHE peun
.. [Planning
(podeccuoHaIbHON) (26.);




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Onucanne
3Taﬂbl HeOﬁXOHl/lMLle JJISl OIIEHKH HokazaTeeii u
MIDOBAHMS 3HAHUH, yMeHH i1, HABBIKOB KDHTEDHEB
¢dopmupo Iepeyenn (3YHLI: o (WJIM) ONbITA purep
Nt KOMIIeTeHI Ui 3.1...3 JIeATeJIbHOCTH OMCHHBAHII
e (popmupyembix ( .d...2.n, i KOMIIeTeHIii Ha
(Tema u3 o XAPAKTEPUIYIOMUIX STAMBL ) gy sTamax nx
n/n 6 o KOMIECTCHIMH V.1.. .Y.n, (dopmupoBanus P
paoo1icu ®roc BO . (dopmupoBanus,
mno H 1 H n) KOMIIETCeHIIHH B mpouecce
IIpOI‘paMMbI oL oee . .~ OIMUCaHHUEe IIKAJ
0CBOEHHSI 00pa30BaTeILHOI onenmBanns (o 100-
JUCUMILIHHBI) NpPOrpaMMel u "
0aJIIBHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
KOMMYHUKAI[MH Ha HCIIOJIb30BaHUE
M3ydacMOM KITIOYEBBIX
MHOCTPaHHOM SI3bIKE JICKCUIECKUX
H.BnazeTrs HaBBIKaMU equHuMI Mo Teme (1
IeI0BO# 0.); monHOTa
KOMMYHUKAIIH B PACKPBITHS TEMBI
[YCTHO# 1 THCEMEHHOH (1 6.); TOTHIHOCTD
(hopMax B CHTyaIusIxX MTOCTPOCHUS TEMBI
po(heCCHOHATHLHOTO (16.). (5)
0OIICHNUS HAa U3y4aeMOoM|
MHOCTPAaHHOM SI3BIKE
3.3HaTh OCHOBBI
€JI0BOM
J(ln 0(ecCHOHAIBHOM) 30 mpaBuIIbHpIX
16 VK-4 KOILM o a |12 T€CT2 oTBeToB = 10
Y 6aos (10)
M3ydacMoM
MHOCTPaHHOM SI3bIKE
3.3HaTh OCHOBBI
esI0BOM
(mpodeccroHampHOI)
KOMMYHUKAIH Ha
M3ydacMOM SI3BIKOBOE
MHOCTPaHHOM SI3BIKE odopmIeHHE pedn
Y. YMeTh OCyIIeCTBIATh 2 0.); pemenne
IEITOBYIO KOMMYHHUKaTHBHO
KOMMYHHKAIIHIO B it 3amaun (1 6.);
YCTHOM ¥ MHCBMEHHOM CHOCOOHOCTh
>- Kax ynpapusrs (hopMax IS perIeHHsI YETKO U
17 |cotpymuukamu/ |[YK-4 P P 1.2 Case-study 3
. npoQheCCHOHATBHBIX MOCJIeI0BATEIILHO
Managing people
3a/1a4 Ha U3y4aeMOM H3II0KUATH BBIBOT
WHOCTPAHHOM SI3bIKE nnu pemrenne (1
H.Bnaners HaBBIKaMU 0.); CTOCOOHOCTH
1€JI0BOM apryMeHTHPOBATh
KOMMYHUKAIIH B CBOIO TOUKY
YCTHOM U MUCBMEHHOM 3penus (1 6.) (5)
(hopMax B CHTyaIusIx
po(eCCHOHATHLHOTO
0OIIEHNS HAa U3y4aeMoM|
MHOCTPAaHHOM SI3BIKE
3.3HaTh OCHOBBI
S (0):{0)71
l(lrl 0(eCCUOHATHLHOMN) 90 mpaBHILHbIX
18 VK-4 KOI;[ MYHIKALHH Ha 1.2 UtoroBelii TECT OTBETOB =25
Y 6aoB (25)
M3y9acMOM
MHOCTPaHHOM SI3BIKE
3.3HaTh OCHOBBI SI3BIKOBOE
IeI0BO# odopmIcHHE pedn
npo¢eCcCUOHATBHOMN 20.);
(pod ) 1.2 MoHoutor o Teme (26.);
19 VK-4 KOMMYHUKALUU Ha . HCITOJIb30BaHUE
Managing people
M3ydacMOM KJTIOUEBBIX
MHOCTPAHHOM SI3BIKE JIEKCUYECKUX

H.Binanets HaBBIKAMH

emuawMI 1Mo Teme (1




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Onucanune
3Taﬂbl HeOﬁX(:HHMLle Hu.]'lﬁ OIICHKH HokazaTeeii u
3HAHUH, YMCHHH, HABBIKOB
(l)Ole/IpOBaHI/‘l‘H Mepeuens (BYHabrI: w (1) ombira KpUTepHeB
KOMITeTeHIA I OLleHUBAHHUS
Ne ¢opmupyembIx (3.1 .o .3.“, AEATETLHOCTH, KOMIETeHIMIA Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
H/II paﬁoqeﬁ KOMIIeTeHII UM Y.l .. .y.n, d)OpMMpOBaHlm Pa3JIMYHBbIX 3TAallaX UX
®roc BO . ¢hopmupoBanus,
IIpOI‘paMMbI fro H'l oo 'H'n) KOMIETCHINH B npouecce“ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI
JAMCHMTUIHHBI) IporpaMMBL OLleHHBaHHS (1o 100-
(Hanvienosanne 0aJIIBHOI 1IKaJIe)
OLIECHOYHOI0 CPEACTBA)
Ie0BOI 0.); moiHOTa
KOMMYHUKAIIH B PACKPBITHS TEMBI
YCTHOM U IUCBMEHHOMI (1 6.); moruuHOCTH
(hopMax B CUTyaIUsIX MOCTPOCHUS TEMBI
po¢eCCHOHATHLHOTO (16.). (5)
0OILEHUS HA U3y4aeMOM
MHOCTPAaHHOM SI3BIKE
3.3HaTh OCHOBBI
JICIIOBOH . 30 npaBUIBHBIX
20 YK-4 f(r([)g[ Ol\j)e:;IIf;)HaHLHOH) 1.2 Tect 3 oTtBeTOB = 10
Y HH Ha 6amos (10)
M3y9acMOM
MHOCTPAHHOM SI3BIKE
Hroro 100
3.3HaTh OCHOBBI
neaoBon
(mpodeccroHamBHON)
KOMMYHUKAIMHA Ha
M3y9acMOM SI3BIKOBOE
MHOCTPaHHOM SI3BIKE odopmIeHHE pedn
Y. VYMeTh OCyIIeCTBIATh 2 0.); pemenne
IeTOBYIO KOMMYHHKATUBHO
KOMMYHHKAIIHIO B it 3amaun (1 6.);
6. BpaH7IE! 1 YCTHOM U IUCbMEHHOHI CHOCOOHOCTh
5] [posHHMIHAs VK4 (hopMax IS perIeHust b1 Case-study 1 YETKO H
[TOproBJIst/ npoQheCcCHOHATBHBIX MIOCIIEZIOBATEIHLHO
Retailing. Brands. 3a/1a4 Ha U3y4aeMOM U3JI0KHUTH BBIBOJI
MHOCTPaHHOM SI3BIKE i perrerue (1
H.Bnaners HaBBIKaMU 0.); CITOCOOHOCTH
menoBoit apryMeHTHPOBATh
KOMMYHUKAIIH B CBOIO TOUKY
VCTHOW U MIUCBMEHHOM 3penus (1 6.) (5)
(hopMax B CHTyaIUsIX
npodeccroHaIBHOTO
0OIIEHNS HAa U3y4aeMoM|
MHOCTPAHHOM SI3BIKE
MIPaBMILHOCTH
3.3HaTh OCHOBEI CTPYKTYPBI
[1€J10BOi1 COOTBETCTBYIOILET
(mpodeccroHaTBHON) 0 THIIA IEJIOBOTrO
KOMMYHMKAallUX Ha mmuceMma (1),
M3y4aeMoM JIOTHYHOCTh
MHOCTPAHHOM si3blke  [2.1 nenoBoe mucbMo U3II0KEHHUS,
29 VK4 Y. VYMeTh OCYIIEeCTBIATH [(OTBET HAYAIbHHUKY _ |rpammaruyeckas u
IIEJI0BYIO otnena) (MLI, Practice | cTunuctiueckas
KOMMYHHKAIUIO B file, p. 7. IIPaBUWIBHOCTh
YCTHOH M IUCbMEHHOMN TekcTa (2),
(bopmax s pereHus coJiepKaTebHas
po¢heCCHOHATHHBIX HATIOJHEHHOCTH —

3a1a4 Ha U3y4acMOM
MHOCTPAHHOM A3BIKC

B COOTBETCTBHU C
TpeOOBaHUSIMU B

3aganud (2). (5)




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

HeOﬁXOHl/lMLle JJISE OIICHKH Omucanue
OTansl " M nokasareJeii u
MHUDOBAHUS . 3HAHUH, YMCHHH, HABBIKOB KpHTepHeB
¢dopmup Iepeuenn (3YHLI. H (WIK) onbITa
Nt KOMIIeTeHIU i 3.1...3 JesITeTbHOCTH. ONCHIBANITH
e (popmupyembix ( .d...2.n, i KOMIIeTeHIii Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
n/n N KOMIIeTeHIHii V.1...Y.n, (bopMupoBaH PasIHYHBIX ITANAX HX
paGoueii o ¢dopmupoBanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
HpOI‘paMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI onenmBanns (o 100-
JUCUMILIHHBI) NpPOrpaMMel u "
0aJIIBHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
MPaBUIBHOCTh
CTPYKTYPBI
(ana)
pedepupoBanus
(1),
Mocyie0BaTeIbHOC
Tb U3noxenus (1),
MIPaBUIBHOCTH U
TOJTHOTA
TTOHVMAaHHSI
TEKCTa,
MMOHUMAaHUE
Y.VYMeTh 0CyIEeCTBIAT neranei (2),
NEIOBYIO 2.1 pedepupoBanue yMeHHe 0060011aTh
KOMMYHHUKAITUIO B CTaThbH U3 HHPOPMALIUIO U
23 VK-4 YCTHOM Y MUCbMEHHOM [[IEpUOJANYECKON MeyaTu nenaThb
(dbopmax ais pemieHust o Teme 6 (Retailing. JIOTUYECKUIt
npodeccnoHanbHEIX  (Brands) Ha BEIOOD BEIBOJ (2),
3amad Ha U3y9aeMOM  (CTYZACHTA. CITOCOOHOCTH
MHOCTPAaHHOM SI3BIKE BBICKa3aTh CBOC
MHEHHE TI0
3aTPOHYTOM B
cTaThe TEMe
(npobneme) (2), a
TaKk)Ke yMEHUe
3aMpOCUTh MHEHUE
JIPYTHUX T10
obcyxnaemoit
npobiieMe U BeCTH
apryMeHTHPOBaHH
VIO TUCKYCCHIO
(2).(10)
3.3HaTh OCHOBBI
€JIOBOM
/E[n 0 ecCHOHAIBHOM) 80 mpasbKEIX
24 YK-4 KOI;[M HUKALIY Ha 2.1 tect 1 otBeToB = 10
Y Gamnos (10)
M3ydaeMoM
MHOCTPAHHOM SI3BIKE
3.3HaTh OCHOBBI SI3BIKOBOE
nenoBoit odopmieHne pedn
(mpoceccroHanBHON) 2 0.); pemenne
KOMMYHHUKAI[MH Ha KOMMYHHKATHBHO
M3y4aeMoM i 3amaun (1 6.);
MHOCTPAHHOM SI3BIKE Coco0OHOCTh
7. llyremectsus. Y. YMeTh OCYIIECTBIATH YETKO U
25 |[KomanampoBku/ |[YK-4 X Y 2.1 Case-study 2
NIEJIOBYIO [IOCJIEZI0BATEIBHO

Business Travels

KOMMYHUKAIIHIO B
YCTHOM U MUCBMEHHOM
(hbopmax s pereHust
npodeccHoHaATbHBIX
3a1a9 Ha H3y9aeMOM
MHOCTPAaHHOM SI3BIKE

W3JI0KUTH BBIBOJ
unu pemtexue (1
0.); CITOCOOHOCTH
apryMEHTHPOBATh
CBOIO TOUKY
3penust (1 6.) (5)




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Onucanune
3Taﬂbl HeOﬁX(:HHMLle H_J"I OIICHKH HokazaTeeii u
3HAHUH, YMCHHH, HABBIKOB
(l)Ole/IpOBaHI/‘l‘H Mepeuens (BYHabrI: w (1) ombira KpUTepHeB
KOMIIeTeH Mt OLEeHHBAHHS
N‘-’ qupMI/IpyeMbIX (3-1 .o .3-“, ACATEILHOCTH, KOMIIETEHIUI HA
w/n (Tema 3 B S— vV.1...V.n XapaKTEPUYIOMWMX STANBL |, 4 uiEIx STanAX KX
paGoueii ®roc BO ? (boprHpoBanus ¢dopmupoBanus,
HporpaMMbI fro H'l oo 'H'n) KOMIETCHINH B npouecce“ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI
AUCHUILTIHHBI) IporpaMMBL ouenusanus (o 100-
(HammenoBanne 0aJIIBHOI 1IKaJIe)
OLIECHOYHOI0 CPEACTBA)
H.Bnanets HaBBIKAMH
[1EJI0BOI1
KOMMYHHUKAIIUU B
YCTHOHM ¥ NMCbMEHHOM
(hopMax B CUTyaIUsIX
po¢eCCHOHATHHOTO
0OIICHNUS HAa U3y4aeMOoM|
MHOCTPAHHOM SI3BIKE
NIPaBUJIBHOCTb
CTPYKTYpBI
(rumaHa)
pedepupoBaHUs
(1),
[0CJIeI0BATEIBHOC
Tb u3n0xeHus (1),
MIPaBUWILHOCTD U
MOJTHOTA
TTOHUMAaHHUSI
TEKCTa,
TIOHUMaHUe
Y. VYMeTh OCyIIeCTBIATh netaiei (2),
IEITOBYIO 2.1 pedepupoBanue yMeHne 0000maTh
KOMMYHHUKAIUIO B CTaTbH U3 HHPOPMALIHIO U
26 VK4 YCTHOM M IMCbMEHHOMN nepnonmecmﬁ nevyaru Jienatb
(dbopmax aust peierus o Teme 7 (Business JIOTUYECKU I
npodeccroHabHBIX Travels) Ha BEIOOD BBIBOJ (2),
3a/1a4 Ha U3Yy4aeMOM  |CTY/ICHTA. CIOCOOHOCTH
WHOCTPAHHOM SI3BIKE BBICKa3aTh CBOE
MHEHUE 110
3aTPOHYTOM B
CTaThe TEME
(mpobieme) (2), a
TaK)Xe YMEHUE
3alpOCUTh MHEHUE
JIPYTHX IO
obcyxmaemMoit
mpo0JieMe U BeCTH
apryMEHTHPOBAHH
VIO MICKYCCHIO
(2). (10)
3.3HaTh OCHOBBI
JICTIOBOM . 30 npaBUIBHBIX
27 YK-4 f(r([)ioh(?e;;g)ﬂaﬂ},ﬂon) 2.1 Tect 2 OTBETOB = 5
y SREEEE 6amioB (5)
M3y4aeMoM
MHOCTPAHHOM SI3BIKE
3.3HaTh OCHOBBI SI3BIKOBOE
8. [lepemensl u 1eJ10BOI odopmIcHHE pedn
5g [KaK ¢ HUMH VK4 (mpodeccroHaIbHON) b1 Case-study 3 2 0.); peuieHue
crpaBuThCst/ How KOMMYHUKAaLMU HA KOMMYHUKaTUBHO
to Manage Change M3y9JaeMOM i 3amaun (1 6.);
MHOCTPAHHOM $I3BIKE cocoOHOCTh




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Onucanune
3Taﬂbl HeOﬁX(:HHMLle Hu.]'lﬁ OIICHKH HokazaTeeii u
(l)opMHpOBaHI/lH (3YHLI. 3HAHUH, YMCHHH, HABBIKOB KpHTepHeB
. Ilepeyensn . u (WIH) ONbITa oleHBANMS
NQ ROMIICTCRIMH qupMI/IpyeMbIX (3-1 .o .3-“, A€sITEILHOCTH, KOMIIeTEeHIUI HAa
w/n (Tema 3 B S— vV.1...V.n XapaKTEPUYIOMWMX STANBL |, 4 uiEIx STanAX KX
paGoueii ®roc BO ? (boprHpoBanus ¢dopmupoBanus,
IIpOI‘paMMbI fro H'l oo 'H'n) KOMIETCHINH B npouecce“ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI
JAMCHMTUIHHBI) IporpaMMBL OLleHHBaHHS (1o 100-
(Hanvienosanne 0aJIIBHOI 1IKaJIe)
OLIECHOYHOI0 CPEACTBA)
Y.YMeTh oCylecTBIATh YETKO U
IeIOBYIO MOCIIEZIOBATEIHLHO
KOMMYHUKAIIHIO B U3JI0KHUTH BBIBOJI
YCTHOHM ¥ NMCbMEHHOM unu pemienue (1
(hopMax A pelIeHUs 0.); ClIOCOOHOCTH
po¢heCCHOHATBHBIX apryMEHTHPOBATh
3a1ad Ha H3y9aeMOM CBOIO TOUKY
MHOCTPAaHHOM SI3BIKE 3penus (1 6.) (5)
H.Biagets HaBBIKAMU
neaoBon
KOMMYHHUKAIIH B
YCTHOM ¥ NUCbMEHHOMU
(hopMax B CUTyaIUsIX
MpodecCHOHaNbHOTO
OOILEHNS HA U3YYaeMOM
MHOCTPAHHOM SI3BIKE
MPaBUJILHOCTh
CTPYKTYPBI
(rmaHa)
pedepupoBaHus
(1),
[TOCTICTOBATEIEHOC
Tb nu3noxenus (1),
MPaBUIBHOCTH U
MOJTHOTA
MMOHUMAaHHUS
TEKCTa,
MMOHUMAaHUE
Y.VYMeTh 0CyLIECTBIAT neranei (2),
NEOBYIO 2.1 pedepupoBanue yMeHue 00001marTh
KOMMYHUKAIIHAIO B CTaTbu U3 HHPOPMALIUIO U
29 VK4 YCTHOW ¥ IUCBMEHHOM  [IEPHUOTUIECKOM nevarn JenaThb
(dopmax and pemmeHus  [no Teme 8 (Managing JIOTUYECKUI
mpodeccHOHaNBHEIX  [change) Ha BBIOOD BEIBO (2),
3a/1aq Ha U3y94aeMOM  [CTYZCHTA. CocoOHOCTh
MHOCTPAHHOM SI3BIKE BBICKa3aTh CBOE
MHEHUE 110
3aTPOHYTOM B
CTaTbe TeMe
(mpobneme) (2), a
TaKk)Ke yMEHUE
3alpOCUTh MHEHUE
JIPYTHX IO
o0cyxmaeMoin
mpo0sieMe U BeCTU
apryMEHTHPOBaHH
VIO AUCKYCCHIO
(2).(10)
3.3HaTh OCHOBEI
N 80 mpaBMITBHBIX
30 YK-4 renoBon .. 2.1 Tect3 orBeroB = 10
(podeccuoHaIbHOMN)

KOMMYHHUKAIIMN HA

6aos (10)




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Heo0X0AMMbIe JUIST OLIEHKH Omucanue
Iranml o1 Lt ot nokasareJeii u
(l)OpM]/IpOBaHI/lH 3yH . 3HAHUH, YMCHHH, HABBIKOB KpHTepHeB
N Ilepeuenn ( bI: u (WIH) ONbITa oLCHMBANNS
Nt KOMIIETCHIIUH 3.1...3 JesITeTbHOCTH. u o
e (popmupyembix ( .d...2.n, i KOMIIeTeHIii Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
n/n Goueii KOMIIeTeHIHii V.1...Y.n, (bopMupoBaH PasIHYHBIX ITANAX HX
paoouen . ¢hopmupoBanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
IIpOI‘paMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI 100
AUCHUILTIHHBI) - ouenupanus (1o 100-
0aJIIBHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
M3ydacMOM
MHOCTPaHHOM SI3bIKE
3.3HaTh OCHOBBI
1e70BOM
(mpodeccroHamBHOI)
KOMMYHUKAIMH Ha
M3ydacMoM SI3BIKOBOE
MHOCTPAaHHOM SI3BIKE odopmIeHrE pedn
Y. VYMeTh OCyIIecTBIATh 2 0.); pemenne
IETOBYIO KOMMYHHUKaTHBHO
KOMMYHHUKAIIUIO B i 3amaum (1 6.);
9. CTpyKTypa 7! . Aam (1 6.);
[YCTHOH U THCEMEHHOH CrocoOHOCTh
NOMITAIHH (dhopMax AJIs perIeHusI YETKO U
31 |(opranumszamum)/ |[YK-4 P P 2.1 Case-study 4
. po¢heCCHOHATBHBIX MOCIIEZIOBATEIHHO
Organization and
) 3a/1a4 Ha U3y4aeMOM U3JI0XKHUTH BBIBOJI
its structure.
MHOCTPAHHOM SI3BIKE unu pemrenue (1
H.Bnaners HaBbIKaMu 0.); cnocoOHOCTD
[1EJI0BOI1 apryMeHTHPOBATh
KOMMYHHUKAIIH B CBOIO TOUKY
[YCTHO# 1 THCEMEHHOH 3penus (1 6.) (5)
(hopMax B CHTyaIusIX
po¢heCCHOHATHLHOTO
0OIICHUS Ha U3y4aeMOM|
MHOCTPaHHOM SI3BIKE
3.3HaTh OCHOBBI
€JI0BOM
J(:[H 0 ecCHOHAIBLHOM) 100 npasmbHbIX
32 YK-4 KOI;[M HUKALIHH Ha 2.1 UToroBslii TECT oTBeTOB = 20
Y Gamos (20)
H3ydacMOM
HHOCTPAHHOM SI3BIKE
Hroro 100
3.3HaTh OCHOBBI
neaoBon
(mpodeccrHoHaATBHOI)
KOMMYHHUKAIMH Ha
SI3BIKOBOE
M3ydacMOM
odopMIICHHE peun
MHOCTPAaHHOM SI3bIKE
2 0.); pemeHue
V.VMeTh 0CyIIEeCTBIST
CTOBYIO KOMMYHHKATHBHO
10. Pexnama y i 3agaqn (1 6.);
KOMMYHUKAIIHIIO B
MIPOAYKIUH U . . CocoOHOCTh
coMmaH/ YCTHOW U MIUCBMEHHOM 4eTKO 1
33 YK-4 (dopmax mist pernenus 2.2 Case-study 1
Product and [IOCJIEIOBATEIBHO
PO eCCHOHATBHBIX
Corporate U3JI0KHUTH BBIBOJI
.. 3a/1a4 Ha N3y4aeMOM
advertising. niu pemienue (1

MHOCTPaHHOM SI3bIKE
H.Bianets HaBBIKAMH
I1eJI0BOM
KOMMYHUKAIIUU B
YCTHOUM ¥ MTUCbMEHHOU
(hopMax B CHTYyaIusIx
npodeccHoHATEHOTO

OGHICHI/IH Ha M3y4acMOM

0.); CITOCOOHOCTH
apryMeHTUPOBATh
CBOIO TOYKY
3penust (1 6.) (5)




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Heo0X0AMMbIe JUIST OLIEHKH Omucanue
Iranml o1 Lt ot nokasareJeii u
MHUDOBAHUS . 3HAHUH, YMCHHH, HABBIKOB KpHTepHeB
¢dopmup . Iepeuenn (3YHLI. H (WIK) onbITa
Nt KOMIIETCHIIUH 3.1...3 JesITeTbHOCTH. ONCHIBANITH
e (popmupyembix ( .d...2.n, i KOMIIeTeHIii Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
n/n N KOMIIeTeHIHii V.1...Y.n, (bopMupoBaH PasIHYHBIX ITANAX HX
paGoueii o ¢dopmupoBanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
HpOI‘paMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI 100
AUCHUILTIHHBI) - ouenupanus (1o 100-
0aJIIBHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
MHOCTPAHHOM SI3BIKE
MPaBUIBHOCTh
CTPYKTYPBI
(ana)
pedepupoBanus ,
Mocie0BaTeNbHOC
Tb u3n0xeHus (1),
MIPaBUIBHOCTH U
TOJTHOTA
TTOHVMAaHHSI
TEKCTa,
TTOHUMAaHHe
etanei (1
Y.YMeTh oCylIecTBIATh 5 (0.
yMeHHe 060011aTh
ICITOBYIO 2.2 pedepupoBaHme
nndopmanuio n
KOMMYHHUKAIIHIO B CTaThbH U3 J—
CTHOM ¥ MUCbMEHHOW [IepUOINYECKON IeuaTu .
34 YK-4 Y PHOA JIOTUYECKU
(dbopmax aist perieHus  |mo teme 10 BeBost (1)
npodeccuoHanbHbIX  |(Advertising) Ha BEIOOp ’
CITOCOOHOCTH
3amad Ha U3y9aeMOM  (CTYZACHTA.
BBICKa3aTh CBOC
MHOCTPaHHOM SI3BIKE
MHEHHE TI0
3aTPOHYTOM B
cTaThe TEMe
(mpobieme) (1), a
TaKk)Ke yMEHUe
3aMpOCUTh MHEHUE
JPYTHUX T10
obcyxnaemoit
npobyieMe U BeCTH
apryMEHTHPOBAHH
VIO TUCKYCCHIO
1. (5)
3.3HaTh OCHOBBI
neaoBon
11. densru/ (mpodheccoHATBHON) 95 MpaBMIIbHbIX
35 M(.)ne YK-4 KoﬁaM HUKALIH Ha 2.2 tecT 1 otBeToB = 10
Y Y 6asoB (10)
M3ydaeMoM
MHOCTPAHHOM SI3BIKE
3.3HaTh OCHOBBI SI3BIKOBOE
nenoBoit odopmieHne pedn
(mpoceccroHanBHON) 2 0.); pemenne
KOMMYHHUKAI[MH Ha KOMMYHHKATHBHO
12. Busnec u y 8 o y
M3ydaeMoM i 3agaqn (1 6.);
KYJIBTYPBI Pa3HBIX
MHOCTPAHHOM SI3BIKE CocoOHOCTh
cTpan. Crum Y. YMeTh OCYIIECTBIATH YETKO U
36 menemxmenta/  [YK-4 ) y 2.2 Case-study 2
NIEJIOBYIO [IOCJIEIOBATEIBHO

Businesses and
Cultures.Managem
ent Styles.

KOMMYHUKAIIHIO B
YCTHOM U MUCBMEHHOM
(opmax aist pereHus
npodeccHoHaTbHBIX
3a7a4 Ha N3y4acMOM
WHOCTPAHHOM SI3bIKE

W3JI0KUTH BBIBOJ
unu pemtexue (1
0.); ClIOCOOHOCTH
apryMEHTHPOBATh
CBOIO TOUKY
3penust (1 6.) (5)




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Onucanune
3Taﬂbl HeOﬁXOHl/lMLle JJISE OIICHKH HokazaTeeii u
MIDOBAHMS 3HAHUH, yMeHH i1, HABBIKOB KDHTEDHEB
¢dopmupo " Iepeyenn (3YHLI: o (WJIM) ONbITA purep
Nt KOMIIETCHIIUH 3.1...3 JesITeTbHOCTH. ONCHIBANITH
e (popmupyembix ( .d...2.n, i KOMIIeTeHIii Ha
(Tema u3 o XAPAKTEPUIYIOMUIX STAMBL ) gy sTamax nx
n/n 6 o KOMIECTCHIMH V.1.. .Y.n, (dopmupoBanus P
paooueu ®roc BO o (dopmupoBanus,
mno H 1 H n) KOMIIETCeHIIHH B mpouecce
IIpOI‘paMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI onenmBanns (o 100-
JUCUMILIHHBI) NpPOrpaMMel u "
0aJIIBHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
H.Bnanets HaBBIKAMH
1e70BOM
KOMMYHUKAIIH B
YCTHOHM ¥ NMCbMEHHOM
(hopMax B CUTyaIUsIX
po¢eCCHOHATHHOTO
0OIICHNUS HAa U3y4aeMOoM|
MHOCTPaHHOM SI3BIKE
MIPaBHIBHOCTD
3.3HaTh OCHOBBI CTPYKTYpBI
menoBoit COOTBETCTBYIOIIET
(mpodeccroHamBHON) 0 TUMA JEeTOBOTO
KOMMYHUKaLUU HA nuceMma (1),
M3ydaeMoM JIOTUYHOCTh
MHOCTPAHHOM sI3bIKE (2.2 NIeIOBOE MUCHMO W3JI0KEHUS,
37 VK4 Y. VMeth ocyriecTBiath |(An invitation letter /  [rpaMMaTHyeckas U
ENIOBYIO /An informal letter. MLI | cTunuctudeckas
KOMMYHHUKAITUIO B Practice File p. 30-31). | mpaBUIBHOCTH
[YCTHOH 1 THCEMEHHOH Tekcra (2),
(hopMax Iyl pereHHs coliepKaTeNbHas
PO eCCHOHATHHBIX HATIOJTHEHHOCTH —
3a1a9 Ha H3y9aeMOM B COOTBETCTBHH C
MHOCTPaHHOM SI3BIKE TpeOOBaHUSIMHU B
3ananuy (2). (5)
JIEKCHUKO-
rpaMMaTudecKas
MIPaBUIbHOCTH
3.3HaTh OCHOBBI P
eTOBOI TeKcTa
o npe3eHTanuu (2);
(mpodeccroHaATBHOI)
MOJTHOTA
KOMMYHHKAIIUN Ha
PACKPBITHS TEMBI
M3y9aeMOM
(2); mormyHOCTH
MHOCTPaHHOM SI3BIKE TOVKTVDEL
Y. YMeTh ocylecTBIsITh PYKTYp
MIPE3CHTAINN ’
NIEJIOBYIO
COMMYHUKALIIO B CBSA3HOCTb €€
7! . [2.2 IIpe3eHTanus Teme qacreii (2);
YCTHOW U MIUCBMEHHOM .
(bopMax U et Business Cultures / HCITOJIb30BaHUE
38 YK-4 P P International JIOTUIECKUX
npodeccuoHaIbHBIX
management styles (Ha | CpeICTB CBsI3H,
3a/1a4 Ha U3y4aeMOM
BBEIOOD CTY/ICHTA). ¢dpa3 s Havana u
MHOCTPAHHOM SI3BIKE
3aBEePIICHHS
H.Bianets HaBBIKAMH
. MIpe3eHTAINH U
1eJ10BOI
COMMYHIKALIIH B CBSI3BIBAHMS €€
Y] N gacteit (2);
YCTHOW U MIUCBMEHHOM
coburoieHme
(hopMax B CHTyalusIx .
TpeboBaHUH K
po¢heCCHOHATHHOTO
0OIICHUS HA U3y4aeMOM| HATIOJIHEHIIO
i ciaitnos (1),
MHOCTPAHHOM SI3BIKE
HCTIOTHEHHUE
npesenTarm (1).
10)
39 YK-4 3.3HaTh OCHOBBI 2.2 TecT 2 50 paBWITLHBIX




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Heo0X0AMMbIe JUIST OLIEHKH Omucanue
Iranml o1 Lt ot nokasareJeii u
MHUDOBAHUS . 3HAHUH, YMCHHH, HABBIKOB KpHTepHeB
¢dopmup . Iepeuenn (3YHLI. H (WIK) onbITa
KOMIIETCHIIUH 3.1...3 JesITeTbHOCTH. ONCHIBANITH
Ne (popmupyembix ( .d...2.n, i KOMIIeTeHIii Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
11/[[ . KOMIICTCHIINHN Y.l .. .Y.n dopMuEpoBanus PAa3JIMYHBIX ITanax X
paboueii K PMHPC ¢dopmuporanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
HpOI‘paMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI 100
AUCHUILTIHHBI) - ouenupanus (1o 100-
0aJIIBHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
1eJI0BOM oTBeTOB = 10
(npodeccoHaIbHON) 6aoB (10)
KOMMYHUKAIH Ha
M3ydacMOM
MHOCTPaHHOM SI3bIKE
MPaBUIBHOCTh
CTPYKTYPBI
(rumaHa)
pedepupoBanus ,
[TOCTICTOBATEIBHOC
Tb u3noxeHus (1),
MIPaBUIBHOCTH U
MOJTHOTA
MTOHUMAaHHUS
TeKcTa,
MOHUMAaHKe
etanei (1
Y.YMeTh oCylecTBIsATh A (),
yMeHHe 0060011aTh
ICTOBYIO 2.2 pedepupoBaHme
13. IToxGop HHPOPMALIUIO U
KOMMYHHUKAIIHIIO B CTaThbu U3
KaJpOB. . . . ZenaThb
YCTHOW U MIUCBMEHHOM [[IEPUOIUIECKON MedaTH .
40 |[Tepconan/ YK-4 JIOTUYECKUI
. (dopmax mns pemmerus o Teme 13 (Human
Recruitment. BBIBOJ (1),
mpogeccHoHaNbHEIX  [Resources) Ha BEIOOP
Human resources. CocoOHOCTh
3a1ad Ha U3y9aeMOM  (CTYZACHTA.
BBICKA3aTh CBOE
HHOCTPAHHOM SI3BIKE
MHCHHE 110
3aTPOHYTOMU B
cTaThe TeMe
(npobneme) (1), a
TaKk)Ke yMEHUe
3aMpOCUTh MHEHUE
JPYTHX TI0
o0cyxmaemMoit
mpoOieMe U BeCTH
apryMeHTHPOBaHH
VIO TUCKYCCHUIO
M. G)
3.3HaTh OCHOBBI
1€J10BOi1 SI3BIKOBOE
(podeccuoHaIbHOMN) odopMIICHHE peun
KOMMYHUKAIIUU Ha 2 0.); pemeHue
M3ydaeMoM KOMMYHHKATHBHO
14. Dxcnopt u i OMMY
MITODT MHOCTPAHHOM SI3BIKE i 3agaqn (1 6.);
PT. " V. YMeTh oCylecTBITh CII0OCOOHOCTH
Mexcnysaponbiii IEITOBYIO YETKO U
41 |psHok/ Export and|YK-4 Y 2.2 Case-study 3
mport KOMMYHUKAIIHIO B [IOCJIEIOBATEIBHO
port. YCTHOW U MIUCBMEHHOM U3JI0KHUTH BBIBOJI
[nternational (hopMax sl pereHus unu pemenne (1
Markets. P p p

po¢heCCHOHATBHBIX
3a/1a4 Ha U3y9aeMOM
MHOCTPAHHOM SI3BIKE
H.Binanets HaBBIKAMH
ITeJI0BOM

0.); CITOCOOHOCTH
apryMEHTHPOBATh
CBOIO TOUYKY
3penust (1 6.) (5)




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Onucanune
3Taﬂbl HeOﬁX(:HHMLle ){J"I OIICHKH HokazaTeeii u
3HAHUH, YMCHHH, HABBIKOB
(l)Ole/IpOBaHI/‘l‘H Mepeuens (BYHabrI: w (1) ombira KpUTepHeB
No KOMIIETCHII NN (3_1 ...3.n JesiTeJIbHOCTH, OUCHHBAHM
(Tema u3 q]OpMpreMb{.X ’ XapaKTepU3yIOmHX STanp | o eTEHII Ha
H/II o KOMIIeTeHII UM Y.l . .Y.n PA3JIMYHBIX dTanax ux
paGoueii ®roc BO ? (boprHpoBanus ¢dopmupoBanus,
IIpOI‘paMMbI fro H'l oo 'H'n) KOMIETCHINH B npouecce“ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI
JAMCHMTUIHHBI) IporpaMMBL OLleHHBaHHS (1o 100-
(Hanvienosanne 0aJIIBHOI 1IKaJIe)
OLIECHOYHOI0 CPEACTBA)
KOMMYHUKAIIH B
YCTHOM ¥ NMCbMEHHOM
(hopMax B CUTyaIUsIX
poeCCHOHATHHOTO
0OILEHNS HA U3yYaeMOM
MHOCTPAaHHOM SI3bIKE
3.3HaTh OCHOBBI
neaoBon
(mpodeccroHanpHON)
KOMMYHHUKAIMHA Ha
M3y9acMOM SI3BIKOBOE
MHOCTPAaHHOM SI3BIKE odopmIeHrE pedn
Y. YMeTh OCyIIeCTBIATh 2 0.); peuieHue
IeNTOBYIO KOMMYHHKATUBHO
KOMMYHUKALIHIO B ¥ 3agaun (1 0.);
YCTHOH U MCbMEHHOI CHOCOOHOCTH
4 VK4 (hopMax IS perIeHusI b2 Case-study 4 YETKO U
poeCCHOHATBHBIX MOCJICIOBATEIILHO
3a1aq Ha H3y9aeMOM H3JI0XKHUTH BBIBOJI
MHOCTPAaHHOM SI3BIKE i perrenue (1
H.Bnaners HaBBIKaMU 0.); CTOCOOHOCTH
menoBoit apryMeHTHPOBATh
KOMMYHUKAIIH B CBOIO TOUKY
YCTHOW U MIUCBMEHHOM 3penus (1 6.) (5)
(hopMax B CHTyaIUsIX
npodeccroHaBHOTO
0O0IIEHNS HAa H3y4aeMOM
HHOCTPAHHOM SI3BIKE
3.3HaTh OCHOBBI
?rfggg)zlgCHOHanLHoﬁ) 2.2 Ntoropas 60 mpasuLHbIX
43 VK4 KOMMYHUKAIH Ha KOHTPOJIbHAs paboTa orseros = 20
6aios (20)
M3ydacMOM
MHOCTPaHHOM SI3BIKE
MIPaBHIBHOCTH
CTPYKTYPBI
(mnana)
pedepupoBanus ,
MOCJIEI0BATEIBHOC
V.Y MeTh 0CyIEeCTBIST Tb m3noxeHus (1),
IeTOBYIO 2.2 pedepupoBanue MIPaBUIBHOCTD U
KOMMYHHUKAIIHIO B CTaThu U3 MOJHOTA
44 VK-4 YCTHOM ¥ MUCbMEHHOM [[IEpUOJIMYECKOM 1mevaTu IIOHVMaHHUS
(dopmax st pemieHus o Teme 14 TEKCTAa,
npodeccuonanbHbix  |(International Markets) TOHUMaHUe

3a71a4 Ha U3y4acMOM
MHOCTPAHHOM S3bIKC

Ha BBIOOD CTY/EHTA.

neraneii (1),
yMeHHe 00001maTh
nadopmanuio n
JenaTh
JIOTHYECKUH
BBIBOJ (1),
CIIOCOOHOCTH




KOHTpOJIbele 3aJaHudA WIH
HHbIC MaTepHaJbl,
c) HeoGX0HMBbIE /LISl OLHeHKH Onucanne
Tanbl i
MUDOBAHUS 3HAHUH, yMeHH i1, HABBIKOB nolzca;::eﬁ:z "
(1)0[) po < Hepeqem, (3yHI’I: M (WJIH) ONbITA P P
N KOMIIETCHIIUH 3.1...3 JesITeTbHOCTH. ONCHIBANITH
o ¢opmupyembIx ( d...0.n, K KOMIeTeHI il Ha
(Tema u3 N XAPAKTEPU3YIOIIMX ITAMbI
H/II o KOMIIeTeHII UM Y.l . .Y.n dopMupoBanus Pa3JIMYHBIX dTaNax ux
paGoueii ? PMHPC ¢dopmupoBanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
NporpamMmmsl I R .| ommcaHHe mIKas
0CBOEHHSI 00pa30BaTeILHOI 100
AUCHUILTIHHBI) - ouenupanus (1o 100-
0aJIIBHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
BbICKAa3aTh CBOC
MHCHHUEC I10
3aTPOHYTOMU B
CTaThbC TEMC
(mpobaeme) (1), a
TaKKC YMCHUC
3aIlIPOCUTH MHCHUC
JPYTHX IO
o0cyxmaemMoit
HpO6H€M€ 1 BECTU
apryMEHTHPOBAaHH
VIO TUCKYCCHUIO
D). G
3.3HaTh OCHOBBI
€JI0BOM
?H oeccHOHATEHOI) 100 mpaBUIBHBIX
45 VK-4 M. o a2 1T 3 otBetoB = 10
Y 6aos (10)
M3ydaeMoM
MHOCTPAaHHOM S3bIKC
NToro 100

6.2. IIpoMesKyTOYHBIH KOHTPOJIb (324€T, IK3aMEH)

PaGounm yuyeOHbIM mu1aHOM npeaycmoTpen 3auet B cemectpe 11.
BOITPOCHI JIJ151 ITIPOBEPKU 3HAHMIA:

1-it Bompoc Ownera (40 OamnoB), Bua Bompoca: Tect/mpoBepka 3Hanmii. Kpurtepwmit: 40
MPaBWIbHBIX OTBETOB = 40 6asIoB.

Kommnerennusi: YK-4 Cnoco0eH ocymiecTBJSITH JA€I0BYI0 KOMMYHHKALIMIO B YCTHOH M
NUCbMEHHO d¢opMax Ha rocyaapcTBeHHOM s3bike Poccumiickoii ®enepauun
HHOCTPaHHOM(BIX) fA3bIKe(aX)

3uaHue: 3HAaThb OCHOBBI [€N0BOH (mpodeccroHalbHOM) KOMMYHHKAIlMM Ha HW3y4aeMOM
MHOCTPAaHHOM SI3bIKE

1. Otnuunsie uaen mis ousneca/ Great business ideas

2. Ilokynarenu u nponasisl/ Buyers and Sellers

TUITOBBIE 3AJIAHHWS J1J151 IPOBEPKM YMEHUI:

2-1 Bompoc Omera (30 GaioB), BUI Bompoca: 3ajanue Ha ymeHue. Kputepuil: YUuTsiBaroTCs:
IIPOJIOJKUTENIBHOCTE HE MeHee 1,5-2 MHHYT; NOJIHOTa PAacKpbITUS OCHOBHOI'O COJEpkKaHUs
TEMBI; ONEPUPOBAHME OCHOBHBIMHU TEPMHUHAMH; OIPEJEIIEHUSI OCHOBHBIX TEPMHHOB TEMBI;
NPaBWIBHOCTh ~ IMOCTPOEHHUS  BBICKA3bIBAaHWM;  JIOTMYHOCTb  CTPYKTYphl  TEeKCTa U
MOCJIEI0BATEIBHOCTD U3JI0KEHHUST; IPABUIbHOE HA4ajI0 U 3aBEpIICHUE TEKCTA..



Komnerennusi: YK-4 CnocoGeH oCylIecTBJSITH /JeJ0BYI0 KOMMYHHKALMIO B YCTHOH M
NMCbMEeHHOl (¢opMax Ha rocyaapcTrBeHHOM s3bike Poccmiickoii ®Denepauum u
HHOCTPaHHOM(BIX) A3bIKe(aX)

YMmenue: YMeTb OCyIIEeCTBIATh ASIOBYI0 KOMMYHUKAIIMIO B YCTHON U MUChMEHHOU opmax Jiis
peneHns mpoeCCHOHANBHBIX 3a/1a4 Ha U3y4aeMOM HHOCTPAaHHOM SI3bIKE

3amaua Ne 1. MoHnosor u 6ecena ¢ sk3aMmeHatropoM Ha temy 1. Speaking skills. Topic 1. Talk for
about 1,5-2 min. Answer the question of the examiner.

3amaua Ne 2. MoHoJor u 6ecena ¢ sk3aMeHaropom Ha temy 2. Speaking skills. Topic 2. Talk for
about 1,5-2 min. Answer the question of the examiner.

3amaua Ne 3. MoHosor u 6ecena ¢ sk3aMmeHaropoMm Ha Temy 3. Speaking skills. Topic 3. Talk for
about 1,5-2 min. Answer the question of the examiner.

TUITIOBBIE 3AJAHIA VT ITIPOBEPKH HABBIKOB:

3-ii Bompoc Omiera (30 GaywtoB), BUJ BoIpoca: 3a/laHue HA HABBIKKM. Kputepwii: YUHTHIBACTCS
AKTUBHOCTh YYaCTHHKA BO BPeMsi OOCYKICHUS, IPABUIBHOCTh MOCTPOSHHS MTPOCTHIX U CIIOKHBIX
BLICKa3BIBaHHﬁ, CIIOCOOHOCTH APryYMCHTUPOBATL CBOKO TOYKY 3pPCHUA U B3aHMOHCﬁCTBOBaTB C
OCTAJIBHBIMA YYaCTHHUKAMH B paMKaxX 3a/JlaHHOW KOMMYHHUKAaTUBHOW CHUTyanuu (coOpaHwue,
MEPETroBOPLI, KOHCYJIbTAllUA U T.H.), CIIOCOOHOCTH YETKO U IIOCJICA0BATCIIbHO H3JIOKUTH BBIBO
WIN PEIICHUE. .

Komnerennusi: YK-4 Cnoco0eH ocymiecTBJSITh /JAe10BYI0 KOMMYHUKALMIO B YCTHOH M
NNCbMEHHO (opmMax Ha rocyaapcTBeHHOM si3bike Poccuiickoit ®eaepauuun u
HHOCTPAHHOM(bIX) sI3bIKe(aX)

HaBbix: BrnageTp HaBbIKaMH J€OBOM KOMMYHUKAIIMM B YCTHOM W MUCBMEHHOW ¢opmax B
CUTyalUAX Mpo(ecCHOHATBHOTO OOLICHUS Ha U3Yy9aeMOM MHOCTPAHHOM SI3bIKE

3aganue Ne 1. M3yuure keiic 3 m obcyaute mpobiemy u pemenue ¢ naptHepom./ With your
partner study case 3 and do the task as requitred.

3amanue Ne 2. M3yuute keiic 4 u obcyaute mpobiemy u pemieHue ¢ maptHepom./, With your
partner study case 4 and do the task as requitred.

OBPA3EIL] BUJIETA

MUHHCTEPCTBO HAYKH M BBICIIETO 0Opa30BaHUS

A Hanpasnenue - 38.03.01 DxoHoMmuKa
Poccuiickoit @enepanun

deepanbHOE FOCYIaPCTBEHHOE GI0KETHO® [poduis - MupoBas s5kOHOMHKA
00pa3oBaTElbHOE YUpEsk/eHUE Kadenpa nHOCTpaHHBIX SI3BIKOB IS
_ BHICIICTO 00pasoBaHIi .. TIpo(heCcCHOHANIBHBIX IIeNei
«BAUKAJIBCKHUU I'OCYJIAPCTBEHHBIN o
VHUBEPCHTET> Jucuunnuna - UHOCTpaHHBIN A3BIK s
(®I'BOY BO «BI'Y») JIETOBOTO OOMIEHUS

BUJIET Ne 1

1. Tect (40 GamoB).

2. Mownoror u Oecena ¢ 3x3ameHatopoM Ha Temy 2. Speaking skills. Topic 2. Talk for
about 1,5-2 min. Answer the question of the examiner. (30 6am10B).

3. U3yuure keiic 3 u o6cynute nmpobdiemy u perieHue ¢ naptaepom./ With your partner
study case 3 and do the task as requitred. (30 6aoB).

CocraButenb A.T'. MenbryHosa

3aBenyrouui kapeapoi A.T'. MenbryHnosa




PabounM yuyeOHBIM IVIAHOM NPeAyCMOTPeH JK3aMeH B cemecTpe 12.
BOITPOCHI JJ15 ITIPOBEPKU 3HAHUI:

1-it Bompoc Owunera (40 Oammom), Bua Bompoca: Tect/mpoBepka 3Hanmii. Kputepwmii: 40
MIpaBUJIBLHBIX OTBETOB = 4() Gaios.

Komnerenuusi: YK-4 Cnoco0eH ocymiecTBJSITh JeJ10BYI0 KOMMYHHUKALIMIO B YCTHOH M
nucbMeHHoii ¢opmax Ha rocygapctBeHHOM si3bike Poccuiickoii ®Degepanum u
HHOCTPaHHOM(BIX) A3bIKe(aX)

3HaHue: 3HAaTh OCHOBBI JEJIOBOM (IPOQEeCcCCHOHATBHOM) KOMMYHHMKAllMM Ha H3y4yaeMoOM
MHOCTPAHHOM SI3bIKE

1. Kak ynpasnsate corpynnukamu/ Managing people

2. OcuoBsl MapkeTuHra/ Marketing basics

3. Ymerts mnanupoBats/ Planning

TUITOBBIE 3AJIAHUSA J1J151 IIPOBEPKM YMEHUU:

2-i Bompoc Omiera (30 GaywtoB), BUJ Bompoca: 3ajanue Ha ymeHue. Kputepuii: YduThiBaeTcs
NPaBUIBHOCTh TIOCTPOCHUS BBICKA3bIBAHUH, CIIOCOOHOCTH YETKO M TIOCIICOBATEIILHO U3JI0KHUTh
TEMy, MPaBWILHO BBHIMOJHUTH 3amaHus. Speaking omenwuBaercs B 0-30 Oammos, reading - 1
NPaBUWIbHBIN OTBET = 3 Oasia..

Kommnerenuusi: YK-4 Cnoco0eH ocymiecTBJSITh /JAeJ10BYI0 KOMMYHUKALIMIO B YCTHOH M
NNCbMEHHON (opMax Ha TrocylapcTBeHHOM s3bIke Poccuiickoit ®eaepauuun un
HHOCTPAaHHOM(BIX) si3bIKe(ax)

YMmeHue: YMeTb OCYIIeCTBIATH A€I0BYI0 KOMMYHHKAIMIO B YCTHOM U MMCbMEHHON (hopMmax Juis
peteHus mpodecCHOHANBHBIX 3a/1a4 HAa H3y9aeMOM HHOCTPAHHOM SI3BIKE

3anaua Ne 1. Mononor u Gecena ¢ sk3ameHaTopoM Ha Temy 1. Speaking skills. Topic 1. Talk for
about 1,5-2 min. Answer the question of the examiner.

3anaua Ne 2. Mononor u Oecena ¢ sk3ameHaTopoM Ha Temy 2. Speaking skills. Topic 2. Talk for
about 1,5-2 min. Answer the question of the examiner.

3anaua Ne 3. Mononor u Oecena ¢ sk3ameHaTopoM Ha temy 3. Speaking skills. Topic 3. Talk for
about 1,5-2 min. Answer the question of the examiner.

3amaua Ne 4. Monoutor u Oecesa ¢ ak3aMeHatopoM Ha Temy 4. Speaking skills. Topic 4. Talk for
about 1,5-2 min. Answer the question of the examiner.

3anaua Ne 5. Monomnor u Gecena ¢ sk3ameHaTopoM Ha Temy 5. Speaking skills. Topic 5. Talk for
about 1,5-2 min. Answer the question of the examiner.

3anaua Ne 6. Monomnor u 6ecena ¢ sk3ameHaTopoM Ha TeMy 6. Speaking skills. Topic 6. Talk for
about 1,5-2 min. Answer the question of the examiner.

3agaua Ne 7. IlpounTaiiTe TEKCT M BBINOJHUTE 3aJaHHs. OTBEThTE HA BOIPOCHI HK3aMeHaropa /
Read the text and do the task. Answer the examiner's questions.

TUITIOBBIE 3ATAHMA JUTA ITPOBEPKH HABBIKOB:

3-it Bonpoc 6mieta (30 GayioB), BUj Bompoca: 3ajaHue Ha HaBblkU. Kputepuil: YuuteiBaercs
AKTUBHOCTh YYaCTHHKa BO BpeMs OOCYXIEHHs, MPaBWILHOCTh IMOCTPOSHHS BBICKa3bIBAHHIA,
CHOCOOHOCTh apryMEHTHPOBATh CBOIO TOYKY 3PEHHs, CIIOCOOHOCTh YETKO U IOCIEA0BATEIHHO
U3JI0KHUTh BBIBOJ] WJIH PEIICHHE. .



Komnerennusi: YK-4 CnocoGeH oCylIecTBJSITH /JeJ0BYI0 KOMMYHHKALMIO B YCTHOH M
NMCbMEeHHOl (¢opMax Ha rocyaapcTrBeHHOM s3bike Poccmiickoii ®Denepauum u
HHOCTPaHHOM(BIX) A3bIKe(aX)

Happik: BrnangeTs HaBbIKaMu J€IOBOM KOMMYHHKAIlUM B YCTHOM W NMHChbMEHHOW (opmax B
CUTyalUAX Mpo(ecCHOHAITBHOTO OOLICHUS Ha U3Yy4aeMOM HHOCTPAHHOM SI3bIKE

3amanne Ne 1. M3yuute keiic 10 u oOcyaute mpobiemy u pemeHue ¢ nmaptaepom./ With your
partner study case 10 and do the task as requitred.

3amanne Ne 2. U3yuute keiic 3 u oOcynurte mpobiemy u pemieHue ¢ maptaepom./, With your
partner study case 3 and do the task as requitred.

3amanne Ne 3. M3yuute keiic 8 u oOcynurte mpooOiemy u pemienue ¢ maptaepom./, With your
partner study case 8 and do the task as requitred.

3amanne Ne 4. U3yuute keiic 9 u obcynurte mpooOiemy u pemienue ¢ maptaepom./, With your
partner study case 9 and do the task as requitred.

OBPA3EIL] bBUJIETA

MuHHCTEPCTBO HeiyKI/I 51 BEICIIIETO 00pa30BaHUs H alpaBJIeHue - 38.03.01 DKOHOMHUKA
Poccuiickoit ®enepanuun

®denepanbHOE FOCYIAPCTBEHHOE GIOIKETHOE Hpoduns - MupoBast 5KOHOMHKA
06Pa30BATETBHOE YUPEHKICHHE Kadenpa HHOCTPaHHBIX S3BIKOB s

BAPIKAHLELIICCE%;OFOSI?;O B?:EETBEHHBIFI MPOdECCHOHATLHPIX UENCH
« A Jucuunnuna - MHOCTpaHHBIN A3BIK IS

YHUBEPCUTET»
(®I'BOY BO «BI'Y») JIETIOBOTO OBIIIeH s

3K3AMEHAIIMOHHBIN BUJIET Ne 1

1. Tect (40 GamnoB).

2. Monozor u 6ecena ¢ 3x3aMeHaTopoM Ha Temy 6. Speaking skills. Topic 6. Talk for
about 1,5-2 min. Answer the question of the examiner. (30 6ayi0B).

3. Uzyuwure keiic 9 u o6cynute npobiieMy u pemieHue ¢ maptaepom./ With your partner
study case 9 and do the task as requitred. (30 6amioB).

CocraBurenb A.T'. MenbryHosa

3aBenyromnuit kKageapou A.T'. MenbryHnosa

Pa6ouyum y4yeOHBIM IUIAHOM NpeaycMoTpeH 3ader B cemecTpe 21.
BOITPOCHI JIJ151 ITIPOBEPKU 3HAHMIA:

1-it Bompoc Owiera (30 OamnoB), Bua Bompoca: Tect/mpoBepka 3Hanmii. Kpurepwmii: 30
MPaBUIBHBIX 0TBETOB = 30 6aIoB.

Komnerennusi: YK-4 CnocoleH ocymiecTBJSITh JAeJ10BYH0 KOMMYHHUKAIIMI0O B YCTHOH U
NHUCbMEHHON (opMax Ha TrocylapcTBeHHOM sA3bIke Poccuiickoit ®@eaepauuun u
HHOCTPAaHHOM(bIX) si3bIKe(ax)

3Hanue: 3HATh OCHOBBI JEJOBOH (IpodeccHoHadbHON) KOMMYHMKAlMM Ha H3y4aeMOM
WHOCTPaHHOM SI3bIKE

1. Bpauas! u po3anynas Toprosist/ Retailing. Brands.

2. ITepemensl u kak ¢ HUMH cripaBuThest/ How to Manage Change

3. IlyremectBusa. Komanauposku/ Business Travels

4. Ctpyktypa komranuu (opranuzanun)/ Organization and its structure.



TUITOBBIE 3AJIAHIWS J1J151 IIPOBEPKM YMEHUU:

2-1i Botipoc Ouneta (35 Gamno), Bua Borpoca: 3aganue Ha yMenue. Kpurepuii: OueHuBaeTcs
or 0 mo 35 GammoB. VYYHUTHIBAIOTCS: MPaBUIBHOCTH CTPYKTYpHI (IU1aHa) pedepupoBanHus,
HIOCJICZIOBATEIBHOCTh M3JIOKCHHS, NMPAaBWIIBHOCTh M TIOJIHOTA MOHMMAHHS TEKCTa, IMOHUMAaHUE
neranei, ymMeHue o0000maTs WHGOpPMALMIO M JAeJaTh JIOTMYECKHH BBIBOJ, CIIOCOOHOCTD
BBICKA3aTh CBOE MHEHHE TI0 3aTPOHYTOH B CTaThe TeMe (TIpodieme)..

Komnerenuusi: YK-4 Cnoco0eH ocymiecTBJSITh JAeJ10BYI0 KOMMYHUKALIMIO B YCTHOH M
nucbMeHHoii ¢opmax Ha rocygapctBeHHOM si3bike Poccuiickoii ®Degepanum u
HHOCTPaHHOM(BIX) A3bIKe(aX)

YMmenne: YMETb OCyIIEeCTBIATh AeIOBYI0 KOMMYHUKAIIUIO B YCTHON U MUCbMEHHOM opmax st
perieHus mpo(ecCHOHANBHBIX 337]a4 Ha H3y4aeMOM UHOCTPAHHOM SI3BIKE

3amaua Ne 1. PedepupoBanue crateu. becena ¢ sk3ameHaropoMm mo Teme ctaThil / Render an
article. Discuss it with the examiner. Variant 1.

3amaua Ne 2. PedepupoBanue crateu. becena ¢ sk3ameHaropoMm mo Teme ctathl / Render an
article. Discuss it with the examiner. Variant 2.

3amaua Ne 3. PedepupoBanue cratbu. becena ¢ sk3ameHaropoMm mo Teme ctathil / Render an
article. Discuss it with the examiner. Variant 3.

3amaua Ne 4. PedepupoBanue cratbu. becena ¢ sk3ameHaropoM mo Teme ctaThil / Render an
article. Discuss it with the examiner. Variant 4.

TUITIOBBIE 3ATAHIA UL ITIPOBEPKH HABBIKOB:

3-ii Bompoc Omiera (35 GamoB), BUJ Bompoca: 3ajaHue Ha HaBbIKUM. Kputepuii: YuuTbiBaeTcs
AKTUBHOCTH YJaCTHHKA BO BpeMsi 00CYKICHUS, TIPABUILHOCTD IMMOCTPOCHHSI IIPOCTHIX U CIIOXKHBIX
BBICKA3bIBAaHUH, CIIOCOOHOCTh apTyMEHTHPOBATh CBOIO TOYKY 3PEHHUS U B3aUMOJACHCTBOBATH C
OCTATBHBIMA yYaCTHHKAMH B paMKaX 3aJaHHOW KOMMYHUKATHBHOW cuTyanuu (coOpaHue,
MEPEeroBOPBI, KOHCYIAbTAIUS U T.II.), CIIOCOOHOCTh YETKO M MOCJIEI0BATENIbHO U3TI0KUThH BBIBOJ
WIN PEIICHUE. .

Kommnerennusi: YK-4 Cnoco0eH ocymiecTBJSITh JA€I0BYI0 KOMMYHHKALIMIO B YCTHOH M
nMucbMeHHoil (¢opMax Ha rocyaapcrBeHHOM s3bike Poccumiickoii ®exepauum u
HHOCTPaHHOM(BIX) fA3bIKe(aX)

Hapbik: Bnaners HaBbIKaMu [J€10BOMl KOMMYHMKAIlMM B YCTHOM M NHCbMEHHOH (opmax B
CUTYaIUAX MPOPECCHOHATBHOTO OOIICHHS Ha U3Yy4aeMOM HHOCTPAHHOM SI3bIKE

3amanue Ne 1. UMsyuurte keiic 1 u mpemioxure pemieHue mnpobinembl. ObOcyaute ero ¢
sk3amenaropoM / Study the case 1 and propose your solution to the problem. Discuss it with the
examiner.

3amanue Ne 2. M3yuure keilic 2 ¥ TpeIokuUTe pemieHue mpoodieMbl. OOCyauTe ero ¢
skx3ameHaropom / Study the case 2 and propose your solution to the problem. Discuss it with the
examiner.

3amanne Ne 3. M3yuurte keiic 3 W mpemioxuTe pemieHne mnpoodnemsl. OOcyaute ero ¢
sk3amenaropoM / Study the case 3 and propose your solution to the problem. Discuss it with the
examiner.

3amanue Ne 4. M3yuure keiic 4 U mpemioxure pemieHue mpoodiembl. OOCyauTe ero ¢
sk3amenaropoM / Study the case 4 and propose your solution to the problem. Discuss it with the
examiner.

OBPAS3EIL BUJIETA

MHUHHCTEPCTBO HAYKHU H BHICIIET0 00Pa30BAHAS Hanpasnenue - 38.03.01 DxoHoMuka



Poccwuiickoii Geneparn [Ipoduis - MupoBasi 5KOHOMHKA

denepanbHOE TOCYIAPCTBEHHOE OFODKETHOE
Kadenpa nHOCTpaHHBIX S3BIKOB JIJIs
00pa3oBaTenbHOE YIPESIKICHIE

. BLICLHEFO O6pa30BaHI/IH . HpO(i)CCCI/IOHaJIBHBIX Heﬂeﬁ
«BAUKAJIbCKUHU T'OCYJAPCTBEHHBIU J{ucuumirHa - THOCTpaHHBIN S3bIK JJISI
YHUBEPCUTET» JE€JIOBOTO 06H_IeHHH
(®I'BOY BO «bI'Y»)
BWJIET Ne 1

1. Tect (30 6amioB).

2. PepepupoBanuie crateu. becena ¢ skzamenaTopom no teme crarbu / Render an article.
Discuss it with the examiner. Variant 2. (35 6amioB).

3. U3yuure keiic 3 u npeioxuTe perenue npodiaemsl. OOCyIuTe €ro ¢ 3K3aMEeHaTOPOM
/ Study the case 3 and propose your solution to the problem. Discuss it with the
examiner. (35 6aw1oB).

CocraBurenp A.I'. MenbryHoa

3aBenyromnuit kageapou A.I'. MenbryHnoBa

PabounMm yuyeOHBIM IUIAHOM NPeAyCMOTPeH JK3aMeH B cemecTpe 22.
BOITPOCHI J15 ITIPOBEPKU 3HAHUI:

1-ii Bompoc Owiera (40 OamnoB), BuA Bompoca: Tect/mpoBepka 3Hanwii. Kpurepmii: 40
IPaBWIbHBIX OTBETOB = 40 OaioB.

Kommnerennusi: YK-4 Cnoco0eH ocymiecTBJSITH JA€I0BYI0 KOMMYHHKALIMIO B YCTHOH M
NMCbMEeHHO (¢opMax Ha rocyaapcrBeHHOM s3bike Poccmiickoit ®Dexepauum u
HHOCTPaHHOM(BIX) A3bIKe(aX)

3HaHue: 3HAaThb OCHOBBI [€l0BOHN (IpodeccHoHabHOM) KOMMYHHKAIlMM Ha HW3y4aeMOM
MHOCTPAHHOM SI3bIKE

1. buswec u KynpTypel pasHbix crpaH. Ctwim MeHemxMeHTa/ Businesses and
Cultures.Management Styles.

2. lenbru/ Money

3. IToxgGop xaapos. [lepconan/ Recruitment. Human resources.

4. Pexnama nponykuuu u kommanuu/ Product and Corporate advertising.

5. OkcnopT 1 uMNopt. MexayHapoauslii peiHok/ Export and Import. International Markets.

TUITOBBIE 3AJIAHHWS J1J151 IPOBEPKH YMEHUI:

2-i1 Bonpoc 6miteta (30 6annoB), BUA Bonpoca: 3aganue Ha ymenue. Kpurepwuii: PedepupoBanue
CTaTbU: YuuTeIBaroTCs: MIPaBUIILHOCTh CTPYKTYPBI (rutana) pedepupoBanus,
MOCJIEI0BATEIbHOCTD HM3JI0KEHUS, NMPAaBWIBHOCTh M TOJHOTA MOHUMAaHHUS TEKCTa, MOHUMAaHHE
neTaned, ymeHue 00001aTe HHPOpPMAIMI0 M JelaTh JIOTUYECKUH BBIBOJ, CIOCOOHOCTh
BBICKa3aTh CBOE MHEHHE IO 3aTPOHYTOU B cTaThe TeMe (mpobiieme). JlenoBoe mucemo: ot 0 110
10 GamioB - 3a BBINOJIHEHHE KOMMYHHUKATHBHOW 3ajgaud; 0-5 OayioB - 3a OpraHU3alyio0 U
odopmienue coriaacHo nenu nepenucku; 0-10 6amioB - 3a sA3bIKOBOE OpopmileHHE (JIEKCHUKO-
rpaMMaTtuydeckas u oporpaduueckas KOPpeKTHOCTD)..



Komnerennusi: YK-4 CnocoGeH oCyliecTBJSITH JAe10BYI0 KOMMYHHUKALMIO B YCTHOH M
NMCbMEeHHOl (¢opMax Ha rocyaapcTrBeHHOM s3bike Poccmiickoii ®Denepauum u
HHOCTPaHHOM(BIX) A3bIKe(aX)

YMeHue: YMETh OCYIIECTBIATH JACIOBYI0O KOMMYHHUKAIIMIO B YCTHON WM MUCBbMEHHOM hopmax st
perieHus mpodecCHOHANBHBIX 3379 HAa U3y4aeMOM HHOCTPAHHOM SI3bIKE

3agauga Ne 1. Hammmmmre nenoBoe nucbMo/ Write a business letter. Varian 1.

3agaua Ne 2. Hanumure neinosoe nucbmo/ Write a business letter. Varian 2.

3agauga Ne 3. Hammmmmre nenoBoe nucbMo/ Write a business letter. Varian 3.

3agaua Ne 4. Hanumure nenosoe nucbmo/ Write a business letter. Varian 4.

3agauga Ne 5. Hammmmmre nenoBoe nucbMo/ Write a business letter. Varian 5.

3amaga Ne 6. PedepupoBanue crateu. becena ¢ sk3ameHaropoM mo Teme ctaThl / Render an
article. Discuss it with the examiner. Variant 1.

3amaga Ne 7. PedepupoBanue cratbu. becena ¢ sxk3ameHaropoM mo Teme ctathi / Render an
article. Discuss it with the examiner. Variant 2.

3amaga Ne 8. PedepupoBanue crareu. becena ¢ sk3ameHaropoM mo Teme ctathl / Render an
article. Discuss it with the examiner. Variant 3.

3amaga Ne 9. PedepupoBanue crarbu. becena ¢ sk3ameHaropoM mo Teme ctathl / Render an
article. Discuss it with the examiner. Variant 4.

TUITOBBIE 3ATAHUA IUTA [TIPOBEPKU HABBIKOB:

3-ii Bonpoc Oumera (30 GamnoB), BU Bompoca: 3ajanue Ha HaBbIKUM. Kputepwii: YuuTbiBaercs
AKTUBHOCTH YJaCTHHKA BO BpeMsi 00CYKIEHUS, TIPABUILHOCTD IMOCTPOCHHSI IIPOCTHIX U CIOXKHBIX
BBICKa3bIBaHU, CIIOCOOHOCTh apryMEHTUPOBATh CBOK TOYKY 3PCHHS U B3aUMOJICHCTBOBATH C
OCTaJbHBIMA yYaCTHHKAMH B paMKaxX 3aJaHHOW KOMMYHUKATHBHOW cuTyamuu (coOpaHue,
HIEPErOBOPBI, KOHCYJbTAIMS U T.II.), CIIOCOOHOCTh YETKO U MOCJICAOBATEIILHO U3JIOKUTh BBIBO
WIN PEIICHUE. .

Kommnerennusi: YK-4 Cnoco0eH ocymiecTBJSATH JA€I0BYI0 KOMMYHHKALIMIO B YCTHOH M
NMCbMEeHHO (QopMax Ha rocyaapcrBeHHOM s3bike Poccmiickoit ®Dexepauum u
HHOCTPaHHOM(BIX) A3bIKe(aX)

Hapbik: Bnanerer HaBbIKaMu [J€10BOMl KOMMYHMKAaIlMM B YCTHOM M NHCbMEHHOH (opmax B
CUTYyalUAX Npo(ecCHOHANBHOr0 OOLIEHNs Ha U3Yy4aeMOM MHOCTPAHHOM SI3bIKe

3amanue Ne 1. UM3yuure kelic 1 U mpemioxure pemieHue mnpobdiembl. OOcynute ero ¢
sx3amenatopom / Study the case 1 and propose your solution to the problem. Discuss it with the
examiner.

3amanue Ne 2. M3yuure keilic 2 ¥ MOpeioxuTe pemieHue mpoodieMbl. OOCyauTe ero ¢
sk3ameHnaropoM / Study the case 2 and propose your solution to the problem. Discuss it with the
examiner.

3amanue Ne 3. M3yuure kelic 2 U mpemioxure pemieHue mpobdiembl. OOcynuTte ero ¢
sk3ameHaropoM / Study the case 9 and propose your solution to the problem. Discuss it with the
examiner.

3amanue Ne 4. M3yuure keiic 3 ¥ mpemioxure pemieHue mpoodieMbl. OOCyauTe ero ¢
sk3amenaropoM / Study the case 3 and propose your solution to the problem. Discuss it with the
examiner.

3amanne Ne 5. M3yuute keiic 4 W mpemioxuTe pemieHne mpoodnemsl. OOcyaute ero ¢
sk3ameHatopoM / Study the case 4 and propose your solution to the problem. Discuss it with the
examiner.

3amanue Ne 6. M3yuure keiic 5 u mpemioxure pemieHue mpoodieMbl. OOCymuTe ero ¢
sk3amenatopom / Study the case 5 and propose your solution to the problem. Discuss it with the
examiner.



3amanue Ne 7. M3yuure keiic 7 U TpemIoxkuTe perieHue mnpobiembl. Obcynure ero ¢
sk3amenaropoM / Study the case 7 and propose your solution to the problem. Discuss it with the
examiner.
3amanne Ne 8. M3yuurte keiic 8§ wu mpemioxuTe pemieHue mnpodnemsl. OOcyaute €ero ¢
sk3amenaropom / Study the case 8 and propose your solution to the problem. Discuss it with the
examiner.

OBPA3EIL] BUJIETA

MI/IHI/ICTepCTBO HAaYKH U BBICHIETO 06pa30BaH1/1>1

RO Hamnpagnenue - 38.03.01 DxoHomuka
Poccuiickoit @enepanun

denepanbHOE FOCYaPCTBEHHOE GI0KETHOR [po¢uns - MupoBast 5KOHOMHUKA
00pa3oBaTeNbHOE YIPEKACHHE Kadenpa MHOCTpAHHBIX S3BIKOB JIJIsI
. BbICIICTO 06pasOBaHMs .. TIpo(h)eCCHOHANIBHBIX IIeJek
«BAUKAJIBCKUU I'OCYJAPCTBEHHBIN .
VHHBEPCHTET> Jucuuiuinaa - UTHOCTpaHHBIN S3bIK U1
(®I'BOY BO «BI'Y») /IETOBOTO OOMIEHUS

9K3AMEHAIIMOHHBINA BUJIET Ne 1

1. Tect (40 Gamnon).

2. PepepupoBanue cratbu. becena ¢ sxk3amenaTopom mno teme cratbu / Render an article.
Discuss it with the examiner. Variant 4. (30 6aioB).

3. U3yuure Keiic 2 u npeuioxkuTe perienue npodiaemsl. OOCyIUTE €ro ¢ 9K3aMEeHaTOPOM
/ Study the case 9 and propose your solution to the problem. Discuss it with the
examiner. (30 6amioB).

CocraBurenb A.T'. MenbryHosa

3aBenyronuii kageapoi A.T'. MenbryHnona

7. IlepeyeHb OCHOBHOI 1 1I0NIOJHUTEJILHOI Y4eOHOM JUTEepaTypbl, HE00X0AMMOM IS
OCBOCHUS TMCUMILUINHBI (MOYJIs1)

a) OCHOBHA JIUTEepaTypa:

1. Dooley J., Evans V. Grammarway 3. 6-th impression.- Newbury: Express Publishing, 2009.-
216 p. c.

2. Dooley J., Evans V. Grammarway 4. 7-th impression.- Newbury: Express Publishing, 2007.-
224 p. c.

3. Market Leader. elementary. Business English Course book. 3rd ed./ David Cotton, David
Falvey, Simon Kent with Nina O'Driscoll.- Harlow: Pearson Education Limited, 2012.-176 p.

4. Cotton D. David, Falvey D. David, Kent S. Simon Market leader: Audio CD 1. pre-
intermediate. Business English Course book. Audio CDs 1 - 2. Units 1 - 6 plus Working across
cultures 1 and 2.- [Harlow]: Pearson Education Limited, 2012.-1 35eKTpoH. OMNT. TUCK

5. Cotton D. David, Falvey D. David, Kent S. Simon Market leader: Audio CD 2. elementary.
Business English Course book. Audio CDs 1 - 2. Units 7 - 12 plus Working across cultures 3 and
4.- [Harlow]: Pearson Education Limited, 2012.-1 351eKTpOH. ONT. TUCK

6. Tullis G. Graham, Trappe T. Tonya New Insights into Business. student's book/ Graham
Tullis, Tonya Trappe.- Edinburgh: Longman, 2004.-176 p. c.

7. Typyk W.®. English for Students of Management [DaekTpoHHBIH pecypc]: y4eOHO-
Meroandeckuii komrieke/ U.®. Typyk, E.W. Jlo6aHOBa— DIEKTPOH. TEKCTOBBIC JIAHHBIC.— M.:



http://www.iprbookshop.ru/10586.html.
http://www.iprbookshop.ru/10586.html.

EBpaszuiickuit OTKPBITHIN HHCTUTYVT, 2010.— 124 C.— Pexum JIOCTYIIA:
http://www.iprbookshop.ru/10586.html.

0) 1OMOJIHUTE/IbHASA JIUTepaTypa:

1. Cotton D. Market Leader. Dnextponnsiii pecypc. intermediate. Business English Course book.
Audio CDs 1-2. 3rd ed./ David Cotton, David Falvey, Simon Kent.- Harlow: Financial Times,
2010.-2 electronic optical discs (Audio CD)

2. Cotton D. Market Leader. upper intermediate. DnekTponnslii pecypc. Business English Course
book. Audio CDs 1-3. 3rd ed./ David Cotton, David Falvey, Simon Kent.- Harlow: Financial
Times, 2011.-3 electronic optical discs (Audio CD)

3. Rogers J. Market Leader. elementary. Business English Practice File. 3rd ed./ John Rogers.-
Harlow: Pearson Education Limited, 2012.-95 p.

4. Cotton D. David, Falvey D. David, Kent S. Simon Market Leader. pre-intermediate.
Onextponnsblii pecypc. Business English Course book. Audio CDs 1 - 2. 3rd Edition/ David
Cotton, David Falvey, Simon Kent.- [Harlow]: Pearson Education Limited, 2012.-2 electronic
disks

5. Rogers J. Market Leader. intermediate. Business English Practice File. 3rd ed./ John Rogers.-
Harlow: Financial Times, 2013.-96 p.

6. Kacosan A. K. Ans6una Kupuinosna, Kontpumosuu A. A. Aca AnekceeBHa, MenbryHosa A.
I Anacracus ['ennaapeBHa JlenoBas JIeKCHMKAa: WHTEHCHUBHBIA Kypc.. yudeb. mocolwue.
OnekTpoHHbIH pecypc. Sportlight on Business Vocabulary.- Upkyrck: M3a-so BI'YOIL, 2013.-
114 c.

7. Typyk U.®. A Course of Business English Learning. JlenoBo¥ aHIJIUMKWCKUN S3BIK
[D51ekTpoHHEIN pecype] : yueOHo-meToanueckuii komruiekce / U.®. Typyk, B.B. Moposenko. —
DJIEKTPOH. TeKCTOBBIC AaHHbIe. — M. : EBpa3uiickKuii OTKPbBIThIN HHCTHTYT, 2010. — 152 €. —
978-5-374-00437-3. — Pexum gocryma: http://www.iprbookshop.ru/10581.html

8. Ilepeuenb pecypcoB HMH(OPMANHMOHHO-TEJEKOMMYHHMKANUOHHON ceTHn «UHTepHeT»,
HeO0O0XO0AMMBIX /IJIsl 0CBOCHHS AUCHUILUIUHBI (MO1YJs), BK/JIOYas npogeccuoHATbHbIE 0a3bl
JAAHHBIX M1 MH(POPMALMOHHO-CIIPABOYHbIE CHCTEMbI

Jlnisi OCBOCHHSI ITUCIMIUIMHBI O0YyYaromeMycsi HEOOXOAWMBI CIEIYIONIUE PEeCcypChl
UH(POPMALIMOHHO-TEIEKOMMYHUKAIIMOHHOU ceTn «HTepHeT»:
— Caiir baiikanbCKOro rocyJapcTBEHHOTO YHUBEPCHUTETA, aapec aoctyma: http://bgu.ru/, moctym
KPYIJIOCYTOYHBIM HeOrpaHUYEHHBIN U3 1000# Touku VHTepHeT
— Grammar and Practice Tests, ampec mocryma: https://www.grammarbank.com. mgocTym
HEOrpaHUYEHHBIN
— Useful English, anpec noctyma: https://www.usefulenglish.ru. noctyn HeorpannueHHbIN
— AynupoBanue, azapec J0CTyma:
http://www.bbc.co.uk/worldservice/learningenglish/donthangup/. nocTyn HeorpaHrueHHBIH
— AynupoBanue, anapec goctyna: http://www.edufind.com/english/grammar/toc.cfm. nocryn
HEOTPaHWYEHHBIN
—  AypupoBanme, azapec  jocrtyma:  http://www.breakingnewsenglish.com.  nmoctyn
HEOTPaHWYEHHBIN
— AynupoBanue, aapec gocryna: http://www.film-english.com. noctyn HeorpaHu4eHHBIN
— AynupoBanue, aapec noctyma: http://www.rong-chang.com/. moctyn HeorpaHUYCHHBIHA
— OOyuaronmii MaTepuas Ui pa3BUTHS S3BIKOBBIX HaBBIKOB - ['paMMmaTHKa, ajpec JocCTyma:
http://www.perfect-english-grammar.com/grammar-exercises.html. qocTym HeorpaHHYCHHBIH
— OOyuaronmii MaTepuas Ui pa3BUTHS S3BIKOBBIX HaBBIKOB - ['paMMmaTHKa, ajpec JOCTyma:
http://www.freeesl.net. qocTyn HeorpaHUYEHHBIH
— OwnnaiiH-pUJIOKEHUE OCHOBHOTO Y4eOHOro Kypca, aapec nocrtyma: http://www.market-
leader.net. qocTyn HeorpaHUYCHHBIH
— [Tucemo - Ohio University CALL lab, azapec JIOCTYyTIA:
http://www.ohiou.edu/esl/project/index.html. nocTyn HeorpaHnueHHBIH


http://www.iprbookshop.ru/10586.html.
http://www.iprbookshop.ru/10586.html.
http://www.iprbookshop.ru/10581.html
http://www.iprbookshop.ru/10581.html
http://www.iprbookshop.ru/10581.html
http://www.iprbookshop.ru/10581.html

— ITucemo - Writing Help, azapec J0CTyMa:
http://www.ruthvilmi.net/hut/LangHelp/Writing/index.html. focTyn HeorpaHU4YeHHBIH

— DnekTpoHHO-OnOMMOTeuHas cuctema IPRbooks, anpec moctyma: http://www.iprbookshop.ru.
JOCTYI HEOTPAaHHYCHHBIH

— ONEeKTPOHHBIN CJIOBaph English-English Dictionary, azapec JocTyna:
http://www.dictionary.com/. qocTyn HeOrpaHUYEHHBIH

— DOmnektponnblii cnoBaph On-line Dictionaries, agpec moctyma: http://www.onelook.com/.
JOCTYI HEOTPAaHHYCHHBIH

9. MeTonnyeckue yKazaHusi VISl 00y4al0IMXCsl 10 OCBOEHUIO TUCHMILIUHBI (MOIYJIs1)

W3yuaTh OUCHUIUIMHY PEKOMEHIYETCS B COOTBETCTBHH C TOW IOCIICAOBATEIHLHOCTHIO,
KOoTOpasgs o0Oo3HaueHa B €€ cojepKaHWW. J{JIs yCIemIHOro OCBOCHHMS Kypca OOydarommecs
JIOJDKHBI UMETh 3HaHUSI HHOCTPAHHOTO (QHTIIMKCKOTO) SI3bIKa Ha CPEJHEM YPOBHE.

3ajaHue Ha MPAKTUYECKOE (CEMHHApPCKOE) 3aHSATHE COOOIIAeTCsi O0YyJaronIMMCs 10 €ro
npoBesieHusi. Ha ceMuHape mpenojaBareib OpraHu3yeT OOCYXJICHUE ATOW TEMbI, BBICTYyIAas B
Ka4yecTBE OpraHu3aTopa, KOHCYJIbTaHTA M HKCHEpTa Yy4eOHO-TIO3HABATEIBHOW IESTEIbHOCTH
oOyuarorerocs.

N3ydyenne qucummivHel (MOIyJs1) BKIIOYAET CAaMOCTOSATENbHYIO paboTy 00y4daroerocs.

B nmpomecce camocrosiTenbHOW pabOThl  OOyYaromIuecs, I[OMHMO OCHOBHOM U
JOTIOJTHUTEIIPHON ~ JINTEpaTypbl, MOTYT  IIOJIb30BaThCS  CIEAYIOIIMMH  METOAWYECKHMU

MaTepuallaMu:

. VMK 1o auctuurnimHe;

. WNuTtepHer pecypcbl 00pa3oBaTENbHOTO, OOIIEIKOHOMHYECKOTO, HH()OPMALIMOHHOTO
KOHTEHTA, B T.Y. PECKOMEHI0BaHHBIE MTPENIOJABATEIIEM;

. JlutepaTypoii Ha aHTJIMICKOM SI3BbIKE JJISl JOMAITHETr0 YTeHHUs 110 BBIOOPY MpernoaaBaTens

N CTYACHTOB U B 3aBUCHUMOCTHU OT YPOBHS BJIAJICHHUA AHTIINHACKUM SI3BIKOM.

CamocTtosTenbpHas padoTa SBIsSETCS HEOOXOAUMBIM aCTIEKTOM O0YYEHHsI HHOCTPAHHOMY SI3BIKY U
MPEANOCHUIKON YCIEIIHOTO OBJaAeHUs WM. JaHHBIA BUJ 0Opa30BaATEIbHOU JESITEIBHOCTH
JOTIONHSIET O00s3aTeNbHYI0 ayJUTOPHYIO paboTy, TMOCKONbKY HamNpaBleH Ha OCMBICIEHUE
MOJIy4YeHHOW MHGOpPMAIIMN U 3aKPETUICHHE HAaBBIKOB, TPUOOPETEHHBIX BO BPEMS ayJAMTOPHBIX
3aHATHI.

3amanus A1 CaMOCTOSTEIbHOM paOOThI BKIIFOUAIOT B CE0s CIIEAYIONIME: TIOUCK JOTIOTHUTEIbHON
uH(}OpPMAIIMU B HJIEKTPOHHBIX UCTOYHUKAX; MTOJATOTOBKA JJOKJIAIOB HA MPAKTUYECKUX 3aHITUSX, K
YY4aCTHIO B TEMATHYECKUX JIMUCKYCCHUSAX, BBIMOJTHEHUE TBOPYECKUX 3a/JaHHI; BBITTOJHEHUE
JOTIOTHUTETIBHBIX JIEKCUKO-TPAMMATUYECKUX YIIPAKHEHUI; padoTa ¢ TeCTaMU M BOIPOCAMH IS
CaMOIIPOBEPKH; padboTa ¢ 00yJarolIMMH KOMITBIOTEPHBIMU ITPOrpaMMaMH.

Pe3ynpTaThl caMOCTOSATENBHON pabOThl KOHTPOIUPYIOTCS TPEOAaBaTeNIeM U YUUTHIBAIOTCS MPU
TEKyIel arrecTanuu cryieHTa. [Ipu 3TOM MpOBOASTCS: TECTUPOBAHWE, IKCIPECC-OMPOC Ha
MPAKTUYECKUX 3aHATHUSAXK, 3aCTyIIUBAHUE IOKIIA/I0B, IPOBEPKA MIUCHbMEHHBIX PaboT H T. 1.
[ToaroToBka moKJIaga W BBICTYIUICHHE Ha CTYJAEHYECKOW KOH(EpEeHIIMM TakXe BXOIAIT B
CaMOCTOSITENIbHYIO paboOTy CTYIAEHTa H CUMTAIOTCA HAYYHO-UCCIIEIOBATEeIbCKOM paboToit
(HUPC). JanubIil BU 1eITEIBHOCTH MOKET OIEHUBATHCSI OOHYCHBIMH Oajijiamu.

3amaHus B paMKaX CaMOCTOSITENIbHON paOOThI CIeIyeT BBITOIHATh CUCTEMAaTUUYECKHU.

Texymuii KOHTPOJIb OCYIIECTBISETCS PETYIIPHO IMOCPEACTBOM HEOONBIINX MPOBEPOUHBIX
paboT, 3KCIpecc-oMpocOB M AUKTAHTOB NPHUMEPHO OJMH pa3 B JBE HEAETH, a Takke
00s13aTeNbHBIX TPOMEXYTOUHBIX TECTOB TI0 OKOHUAHUH KaXI0TO pa3jiena/TeMBbl.

ITo pe3yiabTaTaM 00s13aTeNILHBIX IMPOMECIKYTOYHBIX TECTOB MPOBOJUTCA aTTCCTAllUd CTYACHTOB, a
€€ pe3ynbTaThl COOOIIAIOTCS B ICKAHAT.

Kaxaplii TECT yUUTBIBAETCA MPHU MOJICUETE KyMYJIITUBHOM OLICHKH.



PesynbpTaThl paboThl IPOBEPSIOTCS KOMILIEKCHO U OLIEHUBAIOTCS, NCXOAs U3 0aioB, HaOpaHHBIX
CTYJIEHTOM B T€UEHUE CEMECTpA.

B cyMMapHYI0 pENTHHIOBYIO OLIEHKY BKJIFOYAETCH:

1) pe3yIbTaThl TEKYIET0 KOHTPOJISI (TECTHI),

2) OLICHKAa KauecTBa  CaMOCTOSATENbHOW  pabOThl  CTYIEHTOB, T.€.  BBINOJIHEHUE
OTpPEICNIEHHOr0 KOJIMYECTBA WHIUBUAYAIbHBIX 3aJaHuil u3 pazgena «CamocTosiTeNnbHAsS U
JIOTIOJTHUTENbHA paboTa» (KOJIMYECTBO M BUJA 3a/JaHUI OmpesenseTcs NpernojaBaTeieM B
3aBHCHUMOCTH OT YPOBHSI IPYIIIBI U TpeOOBaHMM paboyueil MporpaMMmsl),

3) pedepupoBaHue craTei, OTYET MO TeMaM, BHIIIOJHEHHWE COBMECTHBIX 3aJaHui (KEHCOB,
JTUAJIOTOB-AUCKYCCUH U T.IL.).

HToroBasi oleHKa 3HAHWI CTYJEHTOB 3a Kaxaoe moiyroaue ompenensercs no 100-6anpHOU
HIKaJe.

TecThl TEKyIIEro KOHTPOJISL JOJDKHBI BBIMOJIHATHCS CTPOTO COTJIACHO TUIAHY W B HA3HAYCHHYIO
naty. IlepenuceiBath TecT nuOO BBIMONHATH €r0 IMO3JHEE 3amperniaerca (3a HCKIIYEHHEM
npornycka mo OOJIE3HM M C MPEJOCTaBICHUEM CHpPaBKM OT Bpada). JlManoru-gucKyccuu Io
TeMaM, Kelchl U pedepupoBaHUe cTaTell HACTOATEILHO PEKOMEHAYETCsS CaBaTh MOCTEIEHHO IO
Mepe MPOXOXKIEHHS TEM B YCTaHOBJICHHBIH MPEN0JIaBaTEIEM CPOK.

Ecnu ctyneHT cnan Bce 3a/1aHus B Ha3HAYCHHBIE MPEMo/iaBaTeIeM CPOKU B TEUCHHUE CeMecTpa U
€CIIM TPEeMNoJIaBaTeNb yIOBIETBOPEH €ro pabdOoTOH, CTYISHT IIOJlydaeT 3adeT/>K3aMeH 110
TUCIUIIMHE aBTOMAaTUYECKU. B MpOTUBHOM ciiy4yae CTYACHT MpUTIaliaeTcs B KOHIE MOTYrous
Ha YCTHBIW 3a4eT/?K3aMeH, Ha KOTOPOM OH JIOJDKEH OTYHUTATHCS MO BCEM IPOIIEHHBIM TeMaM B
COOTBETCTBUU C TpeOOBAaHMSIMH TMPOTpamMmbl (AOKIAA, JUANOT, KEHC) U BBIIOIHUTH
pedepupoBanue HE3HAKOMOM CTaThu B TeueHue 20 MUHYT.

3a no00aBouYHBIE BUIBI JEATEIHHOCTH, HE SIBISIIOIIMECS OO0S3aTeIbHBIMU JIJISl BBITIOJHEHUS
nporpaMMbl, (HaydHbIe IOKIAabl Ha KOH(EpPEHIMH, ydacTHe B OJHMMIIMAJAaX M KOHKYpCax
JT000T0 ypOBHS) CTYAEHT MOXKET MONYyYUTh MpeMHUaNbHbIe Oamibl («OoHych»). [IpeMuanpHbie
Oaibl HE MOTYT HAUMCIATHCA CBEPX YCTAHOBJIEHHOM 3a TEKyILlyl0 paboTy B ceMecTpe
MakcuManbHOU cymMMbl 6asmioB (100).

Pacuer GamnoB 3a Kaxaoe 3alaHuE TEKYLIEro KOHTPOJIS MOApPOOHO MpHBeAeH B (oHIE
OLIEHOYHBIX CPEJCTB M0 JAHHOM JUCIHITIINHE.

10. ITepeyens MHGPOPMALMOHHBIX TEXHOJIOTHA, HCMOJIb3yeMbIX TP OCYIECTBJIECHUHU
00pa3oBaTeILHOIO MPoUEcca MO0 AMCHHUILINHE (MO1YJII0), BKJIKYAS NepeYeHb
NMPOrpaMMHOro odecrnevyeHust

B yueOHOM mporiecce UCONb3yeTcs Cleayolee MporpaMMHOe 00ecieueHue:
— MS Office,

11. Onucanne MaTepHaJIbHO-TEXHUYECKOM 0a3bl, HEOOXOAMMOM VIl OCYLIECTBJICHHSA
00pa3oBaTeILHOIO MPOUECCa MO0 AUCHUILINHE (MOIYJII0):

B yuebHOM mporiecce ucmoib3yeTcs ciaeayroliee 000pya0BaHueE:
— ITomerieHust U1 CaMOCTOSATENIBHOM PabOThl, OCHAIIEHHBIE KOMITBIOTEPHOM TEXHUKOM €
BO3MOKHOCTBIO MOKITIOUEHU K ceTH "MHTepHeT" 1 00ecTieueHreM 10CTyIa B JJIEKTPOHHYIO
UH(POPMALIMOHHO-00pa30BaTENbHYIO Cpelly BY3a,
— YueOHble ayTUTOPUU 7S IPOBEACHHUS: 3aHATHH JIEKIIMOHHOTO THIIA, 3aHATUH CEMUHAPCKOI0
TUTIA, MPAKTUYECKUX 3aHITHIA, BBITIOJHEHHS KYPCOBBIX pabOT, TPYNIOBBIX M HHIUBUIYATBHBIX
KOHCYJIbTAIIMH, TEKYIIEro KOHTPOJIS U MPOMEKYTOYHON aTTeCTallii, YKOMIUIEKTOBAHHbIE
CHeUATU3UPOBAHHON MEOEIbIO U TEXHUYECKUMU CPEJICTBAMH 00yueHUs,
— MynpTUMeAMHHBIN KJ1acc,
— KommnbroTepHslii kinace



